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ART STEIMONTS 


PHOTOMOUNT STORY OF THE MONTH 


Both of These Portraits Were 


Done by Art Steimonts 


... this one in 1935 


of Salem, Oregon 


_,. this one in 1953 


and both were delivered in Gross Mounts 


And another thing — we 
ore distributors of Arthur 
Hertzberg and Craftsmen 
Albums, Photo Books, Photo 
Covers, Folding Frames and 
Decorative Leother Items 
for United States, Cenadoa 
and Howaii. If you are not 
on our calling list, write 
us for information in detail 


“Il became acquainted with Gross mounts 
in 1923 when | purchased a studio in 
Waukegan, Illinois. Alwoys alert to the 
customers’ reactions, | soon learned that 
Gross mounts were the choice of the 
majority of those who patronized my 
studio. A cleverly styled mount of fin 
est quality invariably enhances the 
beauty of a fine portrait. 

“You must be commended, too, for your 
choice of representatives. Since we 


moved to Salem, Oregn in 1950, 


your Northwest-Canadian representative, 
Archie Hughes, has been most helpful 
and inspiring. His motto seems to be 
the same as that of my Rotary Club— 


‘Service above self’.”’ 


ART STEIMONTS 


STEIMONTS STUDIO 
Salem, Oregon 


Member of P. A. of A 

President of Photographers Association 
of Oregon for 1953 

Appointed to By-Laws and Merit System 
Committee of P. A. of A 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS °* 


TOLEDO. 12, O10 
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MADE BY JOHN STEELE FOR THE ANSCO GALLERY OF OUTSTANDING PORTRAITS 


Fine portrait quality comes easier with Superpan Press 


HE modern-type emulsion 

of Ansco Superpan Press 
Film produces outstanding sep 
aration of flesh tones under all 
common studio lighting condi 
tions. Whether you use incan 
descent or fluorescent—flash, 
strobe or sunlight, you, like 
John Steele, will get better neg- 


atives and finer portraits if 


your holders are loaded with 


Ansco Superpan Press Film 


The proof of your skill ts in the ASK FOR 


print. Improve your reputation 


by delivering vour finished en 


largements on beautiful, warm 
toned Ansco Indiatone Papet / ; SCO 
ANSCO, Binghamton, New 

York. A Division of General 

Aniline & Film Corporation FILM AND PAPER 


‘*From Research to Reality.”’ 








human hair. See photo above.) 
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NEW IMPROVED GE FLASH! 
3 ways Better! 


Thinner filament—flashes on half Extra sensitive primer—sets off One-piece aluminum bose shell 
as much current as formerly. flash with split-second accu- —for better electrical contact 
(About 3 times thinner thana racy. It lights up like a match— in all types of sockets. 


Result: 


These are the most reliable General Electric 
Flash Bulbs ever made, based on more than 
20 years of Photoflash research, develop- 
ment and manufacture. They offer you 
better performance, especially on multiple 
flash shots. 


Note: To make sure of simultaneous flash- 
ing im series circuit use, do not mix 
lamps with new-type filaments and those 
with former type. This label on the case, 
“High resistance filament” tells you that the 
bulbs inside have the new type filament. 


to ignite the light-producing foil. 


7 $8 LAM 


401—1 911K 


10 PHTORASH Mh 


other HIGH resistance lamps 


PH 


Remember, there’s a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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NUMBER 1700 





Every studio owner must spread his total 
cost of doing business plus his salary—and 
his normal profit—over his total sittings per 
year. {4 The trick is—after the sitting is 
made and the order booked—to sell some- 
thing extra, because the profit on that is 
pure velvet. 4 The easiest way is to sell 
miniatures, oil paintings and similar spe- 
cialties. © We make them — you sell 
them; no extra work or cost and your 
mark-up is clear profit. 4 All you do is 


deliver and collect. 


Write for our illustrated 


circular today 


THE WALTER GAEHLER CO. 


510 S. Clinton St. Syracuse 2, N. Y. 


Look at it This Way: 








CONTROL WITHIN 'A°F, 


REPORTED BY USERS Get the most out of your 
negatives with the saf- 
est water control made. 
Used in leading labs for 
B & W, Color and X-Ray 
film developing. Pays 
Mil back its cost many 
times a year. Order 
thru photo supply firms. 
THE POWERS REGULATOR 
CC., 3403 OAKTON, 
SKOKIE, ILL. ppas) 


POWERS; 


THERMOSTATIC WATER MIXER 
















Send for 
Circular 
PD-358 











PLASTIC LAMINATING 






Plastic 
$18 an 


This remarkable 
machine will earn 
in your studio. Big profits 
Business, Social Security, 
Credit CARDS of all kinds, 
passes, clippings, etc Price 





hour 


Lit. & Sample free! 


: Dept 
Plasticast Co. 


40 
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Laminating 
right 
laminating 
Identification, 
PHOTOS, 
complete 
(illus.) $35 plus postage. Other models. 
14, Box 6737 
Chicago 80, Ill. 





Book Reviews 








We will gladly order and nave sent direct to 
you postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated 











MBTHE YEAR’S PHOTOGRAPHY, 1953-1954 
pages, 93 pages of plates and two in full color. 
postpaid. Publisher: Royal Photographic Society 
Ordinarily this «annual represents a selection of the best prints 
exhibited at tne Society's Annual Exhibition. During 1953, 
however, the Society celebrated its hundredth anniversary and, 
instead of one show, specialize) Centenary Exhibits were held 
each month. Because when the book went to press not all of 
these exhibits could be represented, the well 
were chosen the following 


7'/ax9'2, 110 
Paper, $1.50 


over a hundred 


illustrations from separate exhibits 
‘Prints submitted by successful applicants for Associateship and 
Fellowship,‘‘ ‘‘The Best Hundred Press Photographs of the 
Year,’’ ‘The New Outlook in Photography’’ and ‘'Pictoria! 
Photography.’’ Beautiful halftones, we might add, and superbly 


printed 


HB SWITZERLAND, by Martin Hurlimann. 87/ex12'/s, 248 pages, 
224 pages of plates. Cloth, $8.50 postpaid. Publisher: Studio- 
Crowell. 

It is a@ question whether this 
“easy chair’’ traveler or 
grapher, but certainly either or both cannot 
charmed by the pictorial quality and technical 
Martin Hurlimann’s photographs of his home country, to which 
he now turns after having already produced similar books on 
Italy, France and Greece. To do the pictures full justice they 
have been reproduced in gravure — and well they warrant it. 
There are not many photographers in the world today who can 
produce negatives so 
that the (or viewer) cannot help but 
he leafs over page after page. It is a pleasure to 
realize that there are still photographers who can secure pic- 
torial results without resorting to exaggerated perspectives and 
cockeyed verticals. We do not think many collections of pic- 
tures, no matter how well printed, are worth $8.50. This one is! 


Stereo in the Studio 


By Russell C. Hanson 


more to the 
scenic photo- 
help but be 
excellence of 


book will appeal 
the architectural and 


such a quantity of uniform in quality 


reader be astounded as 


truly 








This department, deliberately intended to aw- 
aken professionals to the importance of stereo 
as a profitable side line if not a major field, 
is devoted to selling stereo commercially, avail- 
able markets and how to approach them, pric- 
ing, production and other studio problems. Cor- 
respondence and questions are invited. 











SALESMEN MAKING their living selling various types 
of home services, or installations, are prime prospects 
for stereo sales kits. This was brought to my attention 
when | was called upon to take a number of stereo 
shots for the oldest and most successful combination 
storm and screen window manufacturer in the country, 


The Weather-Seal Company. 


This well known firm has branch offices — sales 
outlets — in many of our large midwestern cities. The 
individual salesman, however, covers a wide area sur- 


rounding these communities. Naturally, storm window 
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THE MOST CAMERAS 





IN ALL THE WORLD 






—_ 


eS Us. LL 


SUPER TECHNIKA 2%x3%°4x5° 5x7 








There isn‘t a single useful feature which has not 

been included in the Super Technika, and there isn‘t 
a single photographic situation which a Super 
Technika cannot meet and handle. 

Imagine the extent of control of perspective and 
depth-of-field made possible by the ‘swing’ and 

‘tilt’ movements. Visualize the advantages of the 
triple extension bellows in close-up and 
telephotography. Note the convenience of the 
drop-bed for wide angle photography. Consider 


Model 45 
Shown with 
Multi-Focus 


the revolving back which permits 
\ Viewfinder 


composition selection without dist rbing 

the camera, and the back-interchange- 

ability which allows the use of every type 

of film. Above all, take into consideration 

the Multifocus Rangefinder which couples to all 
lenses, normal, wide angle, and telephoto .. . each 

of which can be instantly interchanged to suit 

any given requirement. 

These are but 4 few of the many exciting Linhof-exclusive features 
which have made Super Technika cameras world famous for 

their view camera flexibility and press camera handiness. Add 
these to the impeccable craftsmanship which mark the design and 
construction of every Super Technika and you have, truly, 

the most versatile cameras in all the world. 


Model 23 \ 


’ Available at Franchised Dealers. 
» — f 


Write for Free Literature or Send fifty cents for 50-page, 4-color, Labo, Anniversary Booklet. 
le US. cLnhof distributor: KLING PHOTO CORP., 235 Fourth Avenue, New York 3, N. Y. - 7303 Melrose Avenue, Los Angeles 46, Cal. 











Don’t Follow the Sun... 





SUN PROOFS In Your Own |§| 
Studio In Only 3 MINUTES 


Cabinets may be stacked to conserve space. 
Complete with tubes, ready to operate. 


PRICE ONLY 

IMMEDIATE DELIVERY 
$69.50 
GET ON OUR MAILING LIST Pod. 
Send for our Pink Sheet, a monthly bulletin of 


over 200 new and used bargains. Write Dept. P 


GARDEN & WILLIAMS 


3266 W. PICO BLVD., LOS ANGELES 19, CALIFORNIA 











uP m=. $957 per gal. 





Down The Drain / 













@ Why lose val- 
vable SILVER each time you change 
your “fix’’? TAMCO Collectors turn 
this waste into extra CASH for 
you, as well as SAVING changing 
time and chemical cost by length- 
ening efficient life of standard or 
“Fast-fix’” up to 50%! 


Size ‘‘A'' TAMCO Collectors for 
print tray or portrait tank; $5.00 
Postpaid. Replacement units fur- 
nished FREE of charge each time. 
Order now, or — 


WRITE TODAY FOR DETAILS! 


STATES SMELTING 
& REFINING CO. 


615 VICTORY ST. 
LIMA, OHIO 


‘AMCO 


SILVER COLLECTORS 
—— 





PUT YOUR PHOTOS IN THE PUBLIC EYE! 
They will sell in POBLOCKI’S smart, weatherproof, 
display cases. 


Write Today 


POBLOCK!I & SONS 
2159 S. Kinnickinnic Ave. Milwaukee 7, Wisc. 











sales are confined to sections of the country where 
winters are inclined to be cold and snowy, but the idea 
for using stereo in this fashion can be adapted easily 
to many other products sold 


owners, no matter what the climate may be. 


and services to home 


Professionals interested in building stereo accounts 
should take stock of 
their areas. 


the home sales installations in 


Few people go out and make their own 


home improvement purchases. Usually a salesman calls 


at the house and tries to stimulate interest in his 
product or service. Stereo sales kits are gradually 
being recognized as an important tool for this type 
of selling, and you might as well solicit that extra 
business. 

As a suggestion, don’t approach the individual 
salesman first. Go to his branch office manager, or 


better still, contact the company’s sales manager. The 
latter especially is apt to be a man of broad vision, 
otherwise he wouldn't have that job. Sell him on the 
idea of equipping his salesmen with color 3-D slides 
of the company’s products in use; also point out that 
the company should stand all or part of the cost for 
the kit. 


that 
screen and 


Companies sell 


beautiful 


house siding 
storm doors and porch installa- 
tions, doors for home garages, kitchen and bath tiles 
for and 


installations, 


walls floors, 
companies, and kitchen cabinet 


pects for your services. 


awning manufacturers, roofing 


makers are all pros- 


You may have to outline how the stereo sales kit 
should be used, and | believe the Weather-Seal sales- 
man’s selling technique is apropos for 
home-service organizations. 


the 


use by other 
Briefly, here’s how he uses 


stereo idea: 


After the salesman makes his sales pitch, the cus- 


tomer-to-be naturally wants to know the price. The 
only authoritative way this can be arrived at with 
most of the above mentioned home services is to 


measure the installation area. 


At this point, when the prospect is left somewhat 
to himself, the salesman brings out his stereo viewer. 
He shows the prospect how to operate it, and places 
While the cost 
is being figured the prospect's attention is retained 
by having him look at colorful slides showing similar 
home installations. Ail members of the family present 
usually want to look at the 3-D slides, thereby helping 
to establish a friendly relationship. the 
deal life 
pictures do away with time consuming trips around the 
community to show other installations to the prospect. 


several extra slides within easy reach. 


In addition, 


is made much easier to close because real 


The effort and expense that goes into making the 
stereo sales kit soon justifies itself when the order is 
received. More than one Weather-Seal salesman has 
voiced his approval of closing deals with the aid of 
stereo. 

No the same, 
nor do any two products lend themselves to the same 
selling procedure. 


two prospects ever react exactly 


However, the above example will 


serve as a guide to use when soliciting stereo business 


among home service installation companies. All ac 
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HIGHLIGHTS AND SIDELIGHTS ON 


HOTO LIGHTS 


BY (Qick Martinson SYLVANIA PHOTOLAMP ENGINEER 











1,060 Sylvania 
Flashbulbs 
Light Building 
Sun Couldn't! 


Chicago Museum is Shot 
In Full Color at Night 


Here’s the story behind this dramatic 
photograph that was featured in Life 
magazine’s “Speaking of Pictures,” Oc- 
tober 26th issue. 

Officials of Chicago’s Museum of Sci- 
ence and Industry approached Sylvania 
with an interesting photo problem. For 
years, they had attempted unsuccessfully 
to get a good picture of the north facade 
where the entrance to their building is 
located. Throughout the year, the sun is 
never in a position to properly illuminate 
the north side, and photos always showed 
much of the building in deep shadow. 
Would it be possible, it was asked, to 
light the building at night with flash- 
bulbs? 

That meant throwing light over the 
entire building, 1,145 feet long, and 
highlighting each of the many columns 
as well as the roof and dome, so that the 
picture could be made in color. It was 
a tremendous lighting challenge and we 


Sylvania Electric Products Inc., 1740 Broadway, New York 19, N. Y. 


ELECTRONICS ’ 


LIGHTING ’ 


RADIO . 


decided to accept it. 


We first talked over the shot with 
Vories Fisher, official photographer of 
the museum. Arrangements were made 
for him to set up eight cameras on the 
roof of a nearby hotel, where he was to 
be joined by numerous press photogra- 
phers. Then we laid out the wiring and 
lighting plans. They called for 1,060 No 
2 Sylvania flashbulbs, lamp sockets, and 
aluminum reflectors, as well as over 
20,000 feet of wiring. The bulbs were to 
be wired in 11 circuits of approximately 
90 bulbs each, and each of the circuits 
was to be wired in series. This greatly 
simplified the wiring requirements, but 





there was an element of risk in it. If one 
of the bulbs in a series was improperly 
wired and failed to flash, there was a 
good chance the others in the series 
would fail to flash, too. Since thousands 
of amateur photographers had been in- 
vited to cover the big shot with their cam- 
eras, we couldn't afford to have any cir- 
cuit failures. 

At 9:15 P.M., as thousands of camera 
shutters clicked open, the 1,060 bulbs 
were set off with the single flick of a 
switch. Every lamp in every circuit fired 
—once again proving the quality and de- 
pendability of Sylvania Blue Dot flash- 
bulbs. Try them and see for yourself. 


TELEVISION 
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BFi pal 30 


Saves Washing Time 
Saves Water 


Assures Cleaner 
Prints and Film 


Now, save up to 80% of the time and water 
you use in washing prints and film—and save 
money, too! Use BFi No. 30 hypo neutralizer. 
Film washes to government archival quality 
in just six minutes, prints take only fifteen 
in water as cold as 34° F! There'll be no 
more fading or discoloration, no more risk 
of ugly splotches even in double-weight 
papers. Prints tone evenly, have true color 
every time. Begin using BFi No. 30 now. At 
leading photo supply stores in economical 
half-pints, pints, quarts, and gallons. 


BETTER TRY 

BFi No. 20, TOO... 
Here’s the modern, easy, last- 
ing way to make prints lie flat. 
Treat ‘em with BFi No. 20 
print flattening solution— 
they'll stay flat and flexible 
even after lengthy use or stor- 
age, be free of cracks and. 
crazing. 


BROWN-FORMAN 
INDUSTRIES 
POUESVILUE 1, KENTA CK Y 
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counts of this nature should be continual 
business. 


sources for 
New installations mean more pictures. 

As most of you may know, Kodak’s stereo slide 
mounting service is a boon to this type of photographic 
work. Buy the type of 35mm color film required for 
this service, your clients on cardboard mounted 
stereos, and all you have to do is shoot the pictures. 
Above all, because stereo is so simple to shoot, im- 
press upon your client that you are doing something 
for him that a professional photographer. 
Don’t be lazy, use your tripod whenever possible, and 
show your customer how you have striven to achieve 
right composition and exposure, 


sell 


requires 


to produce stereos 
that will help the men make more sales more easily. 

Try to line up as many installation jobs for one 
day's shooting as possible. For example, the branch 
office might have five salesmen. Arrange for, say, 10 
installations and take five shots of each location. The 
going rate for this work has been around $1.00 per 
slide. So, by simple arithmetic, we arrive at $50.00 
for 50 shots. After deducting approximately $9.00 for 
stereo color and around 
the balance is yours. 


film, town driving expense, 
To be sure, some may wish to 
itemize all the overhead expenses involved for one day 
and deduct that from the profit column; but one of 
the advantages from doing this type of work is that 
the photographer can usually choose his day for shoot- 
ing the stereos. To a lot of professionals in the lower 


income brackets, even $40.00 a day looks good. 

These assignments will be just as plentiful as the 
effort you put into this Then too, 
occasional assignments of this nature get you out of 


securing work, 


the studio for a refreshing change, and can become 
a profitable sideline. 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











W@ The fall meeting of the Prof. Photog. Soc. of Ohio 
was held Oct. 11-13 at Dayton, with Edward L. Martin, 
M.Photog., acting as host and displaying his new studio. 
Much of the frogram was and 
during most of one day the group, divided into teams 
of two, shot color transparencies (processed and shown 


given over to color 


before the meeting closed) in competition for a prize. 
The program also included Lawrence E. Brand, Cincin- 
nati, and Robert Osborne of Middletown. The largest 
single group of new members to be accepted during 
one meeting in the organization’s nearly 40-year his- 
tory added to the John Mansfield; 
LeRoy W. Beadling, Zanesville; Defiance; 


Smucker, 
March, 


roster 


Paul 



































DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 





CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for 
DWC & SWG cut sheets and rolls. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 

















125 West 45 


* DEVOLITE CORP. ~:." 














the qualitycolor service to the trade 


Sold Only Through 
Leading Professional Photographers 


CCA Hi-Fidelity Color Prints are the very best in 
single print quality. They provide most critical color reproduction 
requirements and supply high quality exhibition 


and display values so necessary for acceptance. 


CCA Commercial Color Prints bring high quality to 
Hi-Fidelity Color Prints short quantity color reproductions. Lower prices possible because 
y Commercial Color Prints of exclusive manufacturing techniques perfected by C C A. 
Duplicate Transparencies 


Display Transparencies CCA Supllente Trancperencies are fully masked, color corrected 
facsimile reproductions. They satisfy critically minded 


lithographers and engravers. Sizes up to and including 8 x 10. 


CCA Display Transparencies are high quality color reproductions 
Write Us for Details 


used for display work where highest quality natural color 


is a must. May be made in sizes up to and including 40 x 60. 


photographic 
COLOR CORPORATION OF AMERICA 
laboratories 


P.O. Box 546 * 610 South Armenia Ave. * Tampa 9, Florida * Telephone 8-3816 
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STROBO FLASH II 


Up to 2000 Flashes for only $15.90 
Superpower battery for rapid firing 
New convenient Koiled Kord 
New high intensity reflector 
Feathered for off or on the camera use 
Trigger tube tripping at no extra cost 
Slave accessory plugs into trip socket 
Uses one, two or three lamps 


STROBO RESEARCH 


Milwaukee 16 Wisconsin 














* Patented 3-jet 
action pre 
vents matting 


BUILT TO PERFORM 
BUILT TO LAST 


’ washes thor 
oughly faster 


Center drain 
continuously 
removes hypo 
faster 


Nothing to 

wear out. No 
30” diam. Washes 125—8x10‘s maintainance 
handles 16x20‘s. Made of non- No moving 
corrosive, heavy-duty royalite. parts 
Replace Inferior Equipment! 
Order a **Richard’’ Now. Also, No-cost: instal 
18” Deluxe, $24.95. For folder MBREMIU RSA 
and price, see your wholesaler MUR tig ii 
or write to Richard Mfg. Co., 
5914 N. Noble, Van Nuys, Cal. 


* lyr. warranty 





Phot-O- Chrome 


“Sparkling Color” “Matte Finish” 
Prints Prints 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 
Dept. P,P. Cleveland 5, Ohio 


F. Eliot Westlake, Cincinnati; Roger D. Humphrey, 
Logan; John C. Keplinger, Jr., Canton; Percy M. Kelty, 
Jr., Youngstown, and Mr. Brand. The 1954 spring 
meeting goes to Cincinnati, two weeks after Easter. 


@ The Illinois Photog. Assn. tried out their first one 
day meeting on Oct. 12 in Champaign on the Univer- 
sity of Illinois campus, registration being free. Wm. 
H. Ebert, M.Photog., Chicago, presented an experimen- 
tal color demonstration; Lionel Heymann, F.P.S.A., Chi- 
cago, demonstrated portraiture and explained his paper 
negative process; Frank and Mel Rissi, Collinsville, a 
father and son team, had stereo color weddings as 
their topic. G. H. Pilon, Champaign, |.P.A. vice-pres., 
presided. Incidentally the Illinois convention is sched- 
uled for April 4-6 at the Pere Marquette Hotel in 
Peoria. 


M Virgil Deane, conv. chrm. for the Florida Photog. 
Assn., telling us that their 19th annual convention will 
be held in Jacksonville April 5-7, writes: “We're mak- 
ing a special invitation to all of our northern friends 
who are snow bound around April to vacation in 
Florida and enjoy an excellent convention — among 
those who will appear are Philippe Halsman, Vincent 
Thomas, M.Photog., Giovanni Suter, M.Photog., and 
others.” They’re a mighty hospitable group down in 
Florida so if you want to spend a few days, that will 
be profitable as well as pleasant, away from your 
studio here’s your chance. 


HM More than 40 attended the fail meeting of the 
Connecticut Prof. Photog. Assn. at New Haven in Sep- 
tember. Several members reported on the Chicago 
convention, there was a business meeting, and then 
followed a showing of color slides of the recent New 
England convention. 


@ The annual meeting of the Panhandle Prof. Photog 
Assn. (Texas) took place on Oct. 25 at Amarillo. On 
the program were Wes Izzard, editor of the Amarillo 
Daily News, Gene Sutphen, Aggieland Studio, College 
Station, and W. G. Rogers of Kodak. The newly elect- 
ed officers are: Ewell Jennings, Amarillo, pres.; Don 
Thurman, Perryton, portrait vice-pres.; Mrs. Tessie Dicke- 
son, Lubbock, commercial vice-pres.; Miss Hella May 
Walliams, Midiand, sec.-treas. The next meeting is 
schduled for Feb. 28. 


3 
wal peat 


Panhandle Assn. officers, left to right: Miss Williams, 
Mrs. Dickeson, Mr. Thurman and Mr. Jennings 
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PERFECTION 


THROUGH SCIENTIFIC ANALYSIS 
HAS MADE... 


GOERZ 


PHOTO LENSES 
The UNIVERSAL FAVORITE! 


DAGOR ANASTIGMAT 
F:6.8 and F:7.7 
Universal All-Purpose Lens 
* 


RECTAGON ANASTIGMAT 
Excellent detiniien, color cor- 
rection and 90° Field Coverage 

WIDE-ANGLE DAGOR ANASTIGMAT 
Whdetaate 100° 

DOGMAR ANASTIGMAT 

sien teen Lens 


Consult your dealer for details 
or write Dept. PP-32 








C. P. GOERZ AMERICAN | 


OPTICAL COMPANY 


i ER? ; Office and Factory 
wee 317 EAST 34th STREET 
NEW YORK 16,N. Y. 








“EINGER-TIP” 
SolAR.MAZLS.. 


ENLARGER 


ALSO 
SOLARMATIC 120 
35mm. to 


2% =u 3% in 


NOW! SOLARMATIC 4x5 . 

the Modern, Easy-to-Handle 
DIFFUSION Enlarger that starts 
PRODUCING IN VOLUME at 
the Touch-of-a-Finger. A Life- 
time Enlarger built by Experts 


for Experts! MODERN as to-- 


morrow, this new Rock-Steady 
“Finger-Tip’’ SOLARMATIC is 
America’s Top Enlarger value 
Silken smooth for instant 
change of Image Size and 
Fast Needle Sharp Projection, 
SOLARMATIC (Semi-Auto- 
matic) Enlarger eliminates 
Bottlenecks! @ Takes the full 
range of 18 different sizes of 
SOLAR Standard Neg. Carriers. 
@ Quick Lens Interchange 
@ Enlarges up to Full Mural 
Size, plus many other Time- 
Saving and Durable features 
that add up to TREMENDOUS 
PERFORMANCE! Recommended 
by Photo-Finishers, Commer- 
cial, Portrait Studios and In- 
dustrial Labs, Fully Guaranteed. 
@ SOLARMATIC 4x5 (less lens 


and accessori«s) $132.50 





SOLARMATIC 
4x5 in 


Shown: two 
accessories 
@ 4x5 Copy 
Camera 
Back. Takes 
Standard 
4x5" Film or 
Film Pack, 
$18.50 


@ Copylite, 
$18.90 





Write for 
SOLARMATIC 
Story Today! 


BURKE & JAMES, INC., 319 S. Wabash, Chicago 4, II! 
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BLACK xk 
R 
ENVELOPre . 


Gre back again! 


8 1-2x19 
1-2 
ONLY $21.00 net 
$33.00 for 1 o99°* 500 
Printed In 
SPARKLING SILVER 


Other Sizes 


SAx7, 9 


Buy APEC... 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 WEST 17th ST., NEW YORK 11 








TILTALL 
Professional 


With Center 
Elevating 
Post... 


Most practical tripod for the professional. Sturdy, 
rigid, smooth in operation. Of aluminum alloy 
tubing and brass and steel parts, chrome plated. 


Pans 360°, tilts to any desired angle $44 00 
. 


Extends to 70”, closes to 30” 
Wt. 5% Ibs List 
See the Tiltall at your Dealer’s 
Distributed Exclusively By 
ALCO PHOTO SUPPLY CORP. 
New York Philadelphia 
902-910 Broadway 116 North 4th St. 
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HB The 62nd meeting of the Toronto Chapter, Commer 
cial & Press Photog. Assn. of Canada, took place at 
the Club One-Two on Sept. 14 with 70 members and a 
number of guests present. In addition to a varied 
program the committee plcining a Short Course in 
photography reported that tentatively the dates May 
17-19 had been booked at the University of Western 
Ontario in London. 


Mi it’s a bit late to be reporting a convention held es 
long ago as May 10-12 but it’s taken all this time to 
get complete information about the 1953 convention 
of the Prof. Photog. of lowa which was held. in Des 
Moines. The program’ included Lawton Osborn, 
M.Photog., Dickinson, N. D.; Richard Sunderbruch, 


Davenport; Louis Garcia, M.Photog., Scranton, Pa.; 


Top: Winton Medlar, M.Photog., congratulates Nels 
Isaacson on winning the Frank W. Medlar Award for 
best print exhibited. Center: lowa’s pres. R. A. Town- 
send presents Ist award for hand coloring to Kay 


Isaacson. Bottom: Past pres. Richard Sunderbruch pre- 
sents Past President Plaque to immed. past pres 
Richard D. Finn. 

















Now is your opportunity to buy guaranteed 
WE ARE OVER » new and used equipment at very large 


savings. 
NSE 8x10 Eastman 2D View 79.50 
eas 8x10 ‘Deardorff Commerc. 1! View 165.00 
18” Verito F/4 soft focus Studio $ 67.50 5x7 Home Portrait Graflex, Revolving Back 125.00 
16%" Goerz Dagor F/7.7 167.50 5x7 B&J View, F/6.3 Velostigmat in Shutter 67.50 
14” Heliar F/4.5, the fine portrait lens 115.00 4x5 Graflex Ser. D, 7” Zeiss F/4.5 Lens, Synchro 99.50 
19” B&L Il B Tessar, in bbl. Coated F/6.3 145.00 3%x4V%e Ser. D Revolving Back Graflex, 6%°' Zeiss 
14” Goerz Dagor F/7.7 160.00 Tessar F/4.5 52.50 
12” Zeiss Goerz Dagor F/6.8 82.50 4x5 Graphic View, 72" Velostigmat F/6.3, Shutter, 
14%" Cooke F/4.5 in bbl. Series || 100.00 Sliding Carriage 62.50 
4" Kodak Enlarging Ektar, L. N. Coated 39.50 
8x10 B&L Tessar F/4.5, Compound Shutter 65.00 
12” Ilex Paragon F/4.5 Coated, Acme, Sample 85.00 ENLARGERS, PRINTERS, ETC. 
4x5 M. A. Graflex Optar F/6.8 in Shutter 47.50 5x7 Eastman Autofocus, reconditioned at Kodak 195.00 
11%” Verito F/4, Studio Shutter 60.00 : : . ” 4 
. < Rise Print Straightener 12 24.50 
8x10 W. A. Schneider Angulon in Shutter, Sample 69.50 : 
yw 8x10 Elwood 125.00 
8%" B&L Tessar F/4.5 49.50 ‘ 
un Pako Economy, new Seamless Drum, Gas 360.00 
72" Velostigmat F/4.5 Coated, Alphax Sample 57.50 
7%" Kodak F/4.5 Anostigmat 29 50 5x7 Elwood SP2 Gray Model 75.00 
; § Century 12’ Commercial Tripod 34.50 
Eastman Model C Contact Printer, Paper Cabinet 390.00 
2 Velox Model A Oversize 99.50 
CAMERAS Pako Dry Cab 82.50 
Eastman Dry Mounting Press 97.50 
8x10 Century Studio Outfit, Complete with Stand Pako Washer 90.00 
& Sliding Carriage and all Backs 165.00 Pako Model B Printer with Timer 95.00 
11x14 Century Studio 28, complete 145.00 11x14 Crown Printer 85.00 
11x14 View Camera, one Holder & Case 85.00 8x10 Eastman Printer +8 59.50 
12x20 Korona Camera, One Holder 95.00 4x5 DeJur Enlarger with 5” Lens, L. N 105.00 


We Buy and Exchange 


MID-WEST PHOTO SUPPLY CO. 


27 EAST ADAMS STREET CHICAGO 3, ILLINOIS 











A NEW versatite 
Te 

FLEXIBLE WARM TONE = 

PROJECTION PAPER PHOTO 


with SPEED, ror tHE stuDIo 
| SIRI es ARM 
DEMANDING HIGH QUALITY 
PRODUCTION 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES 











Address your 

sample request 

to our New York Office 
stating surface desired. 
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have given over a fifth of a century 
of excellent service to Darkrooms 
of the Photographic Industry. 


One "B Air’ affords a constant change of 
light-trapped air, iff ent for two occupants 
of a darkroom, regardless of size of the room, 
at a gentle static pressure with a minimum of 
dust disturbance. 

110V, 60 cycle, AC — Model A — $36 


110V, AC-DC Universal — Model U— $48 
220V, AC-DC Universal — Model X — $48 


Available at your Professional Photographic 
Supply S 


STEPHENSON ENGINEERING CO. 


—MANUFACTURERS— AUBURN, N. Y. 








Sewice te the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 

Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertiy trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 











MAKE A 


paintsss QUANTITY 


yer PRINTS 





Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


Write for samples and 

5 x7 8 x 10 complete price list so 

250. . 6¥%acea. % 0a. you're ready to quote 
500. . 6cea. 8c ea. fon the first sample job 
that comes along. 







POST CARDS 
1M $24—5M $22M KIER PHOTO 
eee ee | Ss E R i Cc E 
PHOTOGRAPHERS Dept. PR. 1265 est 2nd Street 


Cleveland 13, Ohio 
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Thomas Henning; Anne Litchfield Hovey; Roland A. 
Townsend, Des Moines; E. C. Lloyd, Waco, Texas; Miss 
Ruth Simkins, Worthington, Minn.; Mrs. Kay Isaacson, 
Lagona; Harold Johnson, Clinton; Raymond G. Touran- 
geau of Ansco; Mr. and Mrs. Edwin A. Falk, Sr., of 
the Falk School, Maryville, Mo.; J. B. Anderson of Du 
Pont; John Platz, M.Photog., and Roland Boyer of 
Kodak., The following were elected as officers: Mr. 
Townsend, pres.; Harry A. Hollett, Waterloo, vice-pres.; 
Robert Martin, Red Oak, treas.; Julius Stern, Shenan- 
doah, sec. 


Hi Vincent Thomas, M.Photog., of Kodak, was featured 
demonstrator at the Oct. meeting of the Prof. Photog. 
Assn. of Greater St. Louis (Mo.). Heretofore a specialist 
in the photography of men, he has been preparing a 
demonstration of photographing women for his 1954 
appearances, and used this opportunity for a tryout. 
From what the St. Louisans report, it will really be 
something. 


HI All members of the Arizona Prof Photog. Assn 
were represented (provided they supplied the neces 
sary two prints each) in the state’s traveling loan 
exhibit, shown from Nov. 6 to 16 in a booth at the 
Arizona State Fair in Phoenix. The state organization 
and the Phoenix Prof. Photog. Assn. sponsored the 
booth jointly. 


M@ After it had been announced that the 1954 conven- 
tion of the Photog. Assn. of America would be held in 
St. Louis, Mo., we are now informed that plans have 
been changed and the affair will take place as usual 
at the Conrad Hilton Hotel in Chicago, Ill., from Aug. 
29 through Sept. 3. Exactly why, we do not know, but 
it appears that the former exec.mgr. (Mr. Zahn) polled 
the exhibitors on a choice between St. Louis and 
Chicago and then, destroying the ballots which favored 
Chicago by a large majority, reported to the Board 
that St. Louis had been selected. For that and other 
excellent reasons which — rather than embarrass the 
Board — we refrain from publishing, he was recently 
supplanted by Fred Quelimalz who thus becomes the 
fifth man to take over the reins in four years. Any- 
way, as a result of the erroneously reported vote on 
St. Louis arrangements were made to hold the 1954 
convention in that city, whereupon the Missouri state 
organization promptly cancelled its own 1954 conven- 
tion. What they will do now, we don’t know. 


HM Believe it or not but it took eight months to get 
accurate details concerning the 1953 convention of the 
Kentucky Prof. Photog. Assn., held in Louisville March 
1-2 with 211 attending. The program included Jack 
Emslie of Kodak; Walton Jones, Louisville; U. S. G. 
Salyers, Lancaster, Ohio; Donald C. Barber, Henderson- 
ville, N. C.; Marvin A. Snow of Ansco; C. N. Orman, 
Columbia, Tenn.; John F. Adams of Du Pont; Mills 
Steele, M.Photog., Greenville, S. C. New officers are 
(Their terms will be about over by the time this ap- 
pearsl): Jack Coleman, Danville, pres.; James Curtis, 
Paducah, Ist vice-pres.; William Davis, Louisville, 2nd 

















SMALL FRAME 
SHOP OWNERS 


Here’s How You Can Provide Your 
Customers With Custom Framing Without 
Keeping Large Stocks of Moulding on Hand 


If lack of storage space makes it impossible for 
you to keep enough moulding on hand to satisfy 
the whims and desires of your many customers 

or 


You would like to convert part of your moulding 
storage space to some other use 


THIS SERVICE IS FOR YOU! 
The Paul Brown Company's mitred frame service, 
devised by Paul Bugh, does away with storage and 
waste problems. All you have to do is display four- 
inch corner samples in your shop and order knocked- 
down frames of any of the patterns as you need 
them. No need to stock lengths of moulding — just 
order the mitred frames and join them in your shop. 


Here’s how the service works: 


When a customer has selected the desired frame 
pattern from the display of corner samples, list the 
quantity, glass or picture size, and the width and 
pattern of the moulding desired. In all but a few 
cases, we cut and mail the four pieces of the frame 
the same day the order is received! The moulding 
is cut on a specially made power saw which insures 
smooth cuts. The frame, in its knocked-down condi- 
tion, is carefully wrapped and sent to you by parcel 
post. All you have to do is join the four sides. 

Since art is being taught in more schools and 
people are becoming more picture conscious, the 
demand for frames is increasing. Don’t miss out 
on added business because you don’t have enough 
storage space or a wide variety of patterns to show 
your customers. 


By using our service, you, with no capital invest- 
ment, can show the sample display and give your 
customers a broad selection from which to choose. 
You can take an order and have it filled within 
a few days. 

We have received frequent requests for frames 
already joined, but due to the added danger of 
breakage (a slight bump on the corner of a packing 
case can damage a frame) we do not join frames 
before shipping. 


Many framers—large and small—are using our 
mitred frame service. For complete details on how 
you, too, may use this service, write today to 
Paul Bugh at 


The Paul Brown Co. 


16 EAST THIRD ST. WILLIAMSPORT 6, PA. 











HAVE YOU A 
BLUE RIBBON 


PHOTOGRAPH? 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 

THE BEST IS featured like the Blue Ribbon Photo 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis- 
playing the original and the Blue Ribbon repro- 
duction in his show window or case. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men- 
tions the judges, in their discretion, may award. 
Winning photographs are returned and the 
mokers retain all other rights to their use or 
future sale. 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

2. No one may submit more than three photo- 
graphs in any one Contest. 

3. Entries must not have been published or 
exhibited before. 

4. Entries must be monochrome (black-and-white 
or toned), 8x12 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 

5. Any subject is eligible: portraiture, commer- 
cial, fashion, illustration or whatever. 

. Entrant’s full name and address must appear 

on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12months; Honorable Mention winners 
are urged to try again. 

8. Address all entries to: Blue Ribbon Contest, 

THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


THIRTEENTH CONTEST 
CLOSING DATE is March 15, 1954 


a 


N 


FROM ENTRIES RECEIVED between December 
16, 1953, and March 15, 1954 the judges will 
select Blue Ribbon Photographs for May, June 
and July. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging. 


LET’S HAVE YOUR ENTRY 
—WNOow! 
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: a difficah 
Miracle Solution *%,:2, "ne “Dyaco 
rocess . . . megative or print retouching dyes combined in 
a chemical base balanced for correct viscosity. 
tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch . . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 








smoothly, lie flat. release their dyes at uniform rate. | 
For information and prices write, 
Box 192. San Francisco. California. 





THAYER & CHANDLER /. 


THOS 


her the perticuler erttst 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN ST@®FES, CHICAGO 7, ILLINOIS 








Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


ad 


Handsome Binders 


covered in bive simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly re- 
moved at any time. All issues open flat. 


Better send your check today. 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 











One-Day Service... 

. on EKTACHROME sheet and roll film processing. Fresh 
solutions, automatic controls. All orders mailed within 24 
hours — except weekends, of course. Also, high fidelity, 
individually corrected DYE TRANSFER PRINTS from any 
size transparency. 


MEISEL PHOTO & COLOR SERVICE, INC. 
2409 N. Pearl Phone PRospect 0960 Dallas, Texas 















PORTRAIT FINISHING 
fast dependable service at reasonable prices 
DEVELOPING — PROOFING — RETOUCHING 
PRINTING — ENLARGING — COLORING — COPIES 
write for price list today! 


FARABEE’S LABORATORIES 


118 24th St. 


Newport News, Va. 
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vice-pres.; Andy Moore, Louisville, treas.; Hal Cooner, 
Hazard, sec. The 1954 convention will be held at the 
Kentucky Hotel, Louisville, on Feb. 28 and March 1. 


Hi At the October meeting of the Prof. Photog. Guild 
of Houston (Texas) news photographer Bert Brandt, one 
of their new members, told of his experiences as a 
press cameraman. There was also some discussion of 
a proposed local ordinance which, we note, is to be 
“patterned after the FTC rules.” A word of advice to 
any local group considering an ordinance might not 
be amiss: whether it is patterned after FTC rules or 
not, the only point which will determine its legality 
will be its constitutionality — requiring that local stu- 
dios pay the same fees as itinerants. 
that discriminates between itinerants and local studios, 
regardless of the nature of the discrimination, is un- 
constitutional. 


An ordinance 


G@ The quarterly board and membership meeting of the 
Photog. Assn. of Oregon (held at Salem Oct. 12) was 
well attended, with 75 staying over for the banquet. 
Archie Hughes; Charles Conkling and Inez Whitney 
of Portland, and a representative of the State speak- 
ing on apprenticeship training, made up the program. 
Entries in the picture exhibit were judged by Robert 
L. Ball, M.Photog., Corvallis. 


Ml The Prof. Photog. Assn. of Washington is getting its 
feet firmly on the ground through the organization of 
local chapters. The most recent, the Lewis-Clark Chap- 
ter, was established largely through the efforts of Cy 
Alden of Colfax who arranged for a meeting at his 
studio and lined up a membership of 22 on July 8. 
Other chapters are planned for Yakima, Wenatchee, 
Northwest and Southwest Washington and probably 
several if not all will be in existence by the time this 
item appears. In all the association has added 73 
members since its convention in May largely as a re- 
sult of such local The chapters mentioned 
oren‘t all by a long shot, but merely the newest or 
those getting under way, because others already estab- 
lished are Tri-City, Walla Walla, Spokane, 
Columbia Basin and Snohomish. 


activities. 


Seattle, 


WM Though not all sections of the Prof. Photog. Soc. of 
New York had their fall 
way when this was written, we have at least some re- 
ports to offer. Aside picnic which 
drew an attendance of 35, the Buffalo Section, with 
the Niagara Falls members playing hosts, held a 
dinner meeting in that city on Sept. 23. The Niagara 
Section had Clifford Healy of Welland, Ont., as their 
guest speaker for their June meeting and picnicked 
on Sept. 13 at the cottage of Theodore Kondo on Lake 
Ontario. The Southwestern Section held their first fall 
meeting in Jamestown, with Wallace E. Dobbs of Kodak 
demonstrating print toning. The Catskill Section held 
a picnic in August at Oneonta. 


and winter activities under 


from a summer 


& Sections, chapters, districts, by whatever name you 
want to call the continuing activities of such 
local groups are highly important in maintaining in- 
terest in any The Virginia Prof 


them 


state organization. 














Introducing 





dry mounting tissue 


A new dry mounting tissue developed especially for use in dry 
mounting presses. 


The fastest tissue on the market — takes only five seconds in 
a dry mounting press. 


The strongest of all dry mounting tissues. Prints stay mounted 
under all conditions. 


Available in popular cut sheet or roll sizes. 








a Write for free sample package 
of 8” x 10” sheets 


SHELTON ®* CONNECTICUT 


World’s largest manufacturer of dry mounting materials 





NOW BETTER THAN EVER 


PAKO 
ELECTROGLOSS DRYER 


SPEED UP your glossy print drying op- 
erations with this improved, compact 
table model dryer. It takes little bench 
or table space (only 18” x 52”)—orig- 
inal cost is low, operating cost is low 
and even inexperienced operators can 
produce a good volume of properly dried 
prints. There is room for a PAKO Elec- 
trogloss Dryer in the most crowded 
workroom. Investigate the profit possi- 
bilities of one in your plant. i 






















with PAKO 
SUPERDRUM 


Highly polished, seamless 
surface for better drying of 
more prints. 


nd PAKO 


BELT DRIVE 






Ask your PAKO 
Distributor or 
Mail Coupon 

for full details 





Gentlemen: 
We are interested in the improved PAKO Electrogloss Dryer. 
Streamline and modernize Please send us complete information. 
your glossy print drying NAME re = 
with the low cost 
PAKO ADDRESS ——— 
ELECTROGLOSS DRYER CITY — ZONE STATE ——— 


PAKO CORPORATION 


1010 LYNDALE AVE. NO. *© MINNEAPOLIS 11, MINN. 
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AT LAST! 





. for a quicker, sharper retouch- 
ing point, than you can get by 
hand ... use the 


Adama 


LEAD 
SHARPENER 


The Adams Lead Sharpener, 
perfected after 4 years of 
experimentation, quickly puts 
a sharper point on retouch- 
ing leads than you can get 
by hand, and without the 
usual mess you associate 
with a sanding board. All 
standard lead holders fit 
the sharpener. A few quick turns and 
you are ready to retouch with a perfect, 
sharp, long-tapered point. Does not 
break leads. 

Simple to operate; no complicated 
mechanism to get out of order. 
$12. 5 postage prepaid if cash 

with order. Satisfaction 
guaranteed or your money back. Write 
for further particulars. 


Adams ‘os Machine Co. 


| 737 Lincoln Street, Denver 3, Colorado 








Adams Magic-Cropper, 4x5 or 5x7, 
$4.95 postpoid. 








FILM HOLDERS 


Completely -Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Any size up to 5x7—$1.75; 8x10—$2.25; 


11x14—$3.00; 12x20—$5.00. New Slides— 
4x5, 5x7—75c each; 8x10—$1.50 each. 


NATIONAL FILM HOLDER CO., INC. 








7330 N. St. Mary’s St., San Antonio, Texas 














For Ease in Darkroom Work! 
Stainless Steel Processing ma 





Sold Through 
Dealers Only 







Bons Say of 
e TANKS 
e TRAYS 
e SINKS 
° COLOR ~re 


Grafic Stainless Stee Prod. Inc. 


1167 East 43rd St., Chicago, Ill. 
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Photog. Assn. is no exception and its newest and most 
active is the Eastern or Tidewater District, with W. H. 
Skeeter, chrm.; George Hodges, vice-chrm.; Richard 
Posposel, sec.-treas., all of Norfolk. They already have 
42 members. Another district, the Northern, met on 
Oct. 4 in Alexandria with 30 present and Elbridge 
Purdy, M.Photog., and Vincent Finnegan, both of Wash- 
ington, D. C., providing the demonstrations. 


‘Tis Here, Maybe! 


The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
cippiags or whatever, about yourself or others, 

We pay 50c for each item we can use, unless 
it's hv teow for yourself! 














@ The 6th International Color Slide Exhibition of the 
Berks Camera Club, to be held next spring, has already 
been announced. Gold, silver and bronze medals as 
well as ribbons will be awarded. Closing date is April 
17. For entry forms write John H. Kline, chairman, 
550 N. 11th St., Reading, Pa. 


HW Kenneth M. Mitchell is new manager of Eastman 
Photographic Materials, Ltd. (same as this country’s 
Eastman Kodak Stores) in Calgary, Alta., Canada, suc 
ceeding David W. Anderson who has retired. Mr 
Mitchell started with Canadian Kodak in 1930 


Ml This we quote from the Connecticut Photographer 
“Sid Turner of Hartford had a funny experience at a 
candid wedding last week. He asked the bride, before 
the wedding, about taking some ‘informals’ (primp) 
shots in her bedroom. The bride was quite coopera- 
tive; she asked if she should take her clothes off. 
How informal can you get?” 


The 38th Scottish Salon will be staged in the Kirk 
caldy Art Gallery from June 5 to 27, inclusive, under 
the sponsorship of the Kirkcaldy Photographic Society, 
with May 7 as the closing date. Entry forms may be 
obtained from E. Ritchie, 105 Balwearie Road, Kirkcaldy, 
Scotland 


W Albert U. Schmidt, 42 year old aerial photographer 
of Tarzana, Calif., a native of Kansas City, Mo., died 
in Tarzana on October 21. 


@ Charles H. Curtis, who was Photographer for the 
Bergen County (N.J.) county prosecutor’s office before 
taking over the commercial studio in New York City 
which his late father established in 1906, died on 
October 22, aged 48 


@ in view of the tremendous circulation of Life Maga 
zine, we assume that many of our readers watch its 
pages closely, as we do, every week. If so they are 
familiar with Life’s weekly feature “Speaking of Pic- 
tures’’ and probably wonder how the photographs for 











Your biggest profit- maker 
is COLOR 


Everyone wants color! Marshall's 
famous low cost color process puts it 
within everyone’s reach. No expensive 
process prints are needed—any 
standard MATTE OR SEMI-MATTE finish 
will guarantee perfect results. 


Marshall's, for over twenty years, 

has used scientific research to develop 
the most effective colors for clear, 
permanent tones of unvarying uniformity. 


Sell color with every job! Use your samples to 

tell the story quickly! Use Marshall's to tell it well! 

There’s a Marshall's Photo-Oil Color for every need . 

for military uniforms, ask for Marshall's Air Force Bive, ‘Khaki and Hevy Blue. 


the most popular color process of all! 


MARSHALL’S 
PHOTO-OIL COLORS 


John G. Marshall Mfg. Co., Inc., Dept. J-1, 167 North 9th Street, Brooklyn 11, N. Y. 
Canadian Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, Toronto 1 
Export Dist.: Cinefot International Corp., 303 West 42nd Street, New York 36, N. Y 











Engineered For Professionals 
... Preferred by Masters 


Each Photogenic Individual Speedlite 3 
Unit is equipped with a Two Intensity : 
Power Supply Unit which provides 100 
watt-seconds on High and 50 watt-seconds 
capacity on Low Intensity. Each unit mount- 
ed on Air Cushioned stand base moves 
easily —- unencumbered by heavy cables. 

Elimination of top-heaviness permits use 
of barn doors and other accessories. The 
electronic triggering system flashes several 
units simultaneously from one power source 
by means of electronic phototubes. 





All Photogenic Studio units illustrated 
use FT-403 G.E. Flashtubes and 60-watt 
T-6% Modeling Lamps. 

For further information see your lead- 
ing local photographic equipment supplier 

. or write to: 


THE PHOTOGENIC 
MACHINE COMPANY 


YOUNGSTOWN 1, OHIO 
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save time 
ae and money 


QUANTITY WaT RS | 
EDWAL liquid 
developers! 





* Super-Concentrated! * Ready 
to use! + Better and Cheaper 
than Mixing Your Own! 


EDWAL PROFESSIONAL PAPER DEVELOPER 


@ Produces blue-black tones on ‘‘cold tone’’ papers; 
handsome prints on warm tone papers. 

@ Each quart of concentrate makes up to 3 gallons of 
solution; develops 400 or more 8x10” prints; 1600 
or more 4x5” prints 

@ Each gallon of concentrate makes up to 12 gallons 
of solution; develops 1600 or more 8x10” prints; 
6400 or more 4x5” prints 

@ Standard speed, standard contrast. Can also be used 
as a full scale developer for negatives in tank or 
tray 


QUART BOTTLE (makes 3 gal.) $1.75 (6 per case) 
GALLON BOTTLE (makes 12 gal.) $5.45 (4 per case) 


EDWAL SUPER ‘Ill 


@ Fast acting ‘‘universal’’ developer for paper and 
film. 

@ Use on copy paper for speed; develops auto-positive 
in 25 seconds! 

@ Use on commercial papers for eye appeal! With 
Varigam and other cold tone papers, gives ‘‘silvery’’ 
black (not blue) images that match the handsome 
tones of old-time platinum prints 

@ Use on professional papers for sheer beauty! Try it 


on Opal, Indiatone, Illustrators Special 
@ Use on prints which are to be toned EDWAL 
Super 111 gives images that tone in bright, clear 


shades—especially with warm-tone papers 

@ Use on film for clean, crisp negative quality. Gives 
a sparkle like the old masters achieved with expen- 
sive Glycin formulas 


QUART BOTTLE (makes 21/. gal.) $1.75 (6 per case) 
GALLON BOTTLE (makes’10 gal.) $5.45 (4 per case) 








Marketed by 
EDWAL SCIENTIFIC PRODUCTS CORP. 


of Ringwood, Iil. 


Through Industrial, Graphic Arts and 


Professional Dealers Everywhere! 
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that department are uncovered and what Life pays for 
them. Life tells the whole story in an elaborate booklet, 
profusely illustrated, which is yours for the asking if 
you write to Hud Stoddard, Time & Life Bidg., Rocke- 
feller Center, New York 20, N. Y. Maybe you have, 
either on file or in the back of your mind, a series of 
shots they can use; if so, they pay handsomely. 


W@ The 24th Midland Salon of Photography, to be held 
in the Art Gallery, Leicester, England, will be open 
from June 26 to July 24 and will consider prints and 
transparencies in six classes, including color. The clos- 
ing date is May 15 and entry forms may be had from 
Geo. Vernon Billson, sec., Gordon Cottage, Clive Road, 
Bromsgrove, Worcestershire, England 


Mi There are few limits to what the Eastman Kodak 
Company can do with film nowadays when it is re- 
quired for some specific or unusual purpose. One of 
Kodak’s latest accomplishments is the production of 
film moulded almost into the shape of a bowl for use 
in a new meteor camera being used by Harvard Col- 
lege Observatory. The unusual curvature is necessary 
because the camera requires a curved field to provide 
the fastest possible speed for recording the tracks of 
meteors as they race through the sky. 


Mi There is always something new in the way of photo- 
graphic rackets. The latest, relayed to us from St. 
Petersburg, Fla., by G. C. Kehres (retired portrait pho- 
tographer of Cleveland, Ohio), involves trading on the 
name of a nationally known line of baby foods 
Mothers are approached with the story that the photo- 
grapher can place their children’s pictures in the firm’s 
national advertisements. They hopefully hand over 
“model payments” or fees of as much as $200. The 
racketeer, in addition, secures an ironclad contract to 
pay — C.O.D. — for a certain number of photographs, 
the cost usually running between $12 and $20 


ME For the second time Dr. C. E. Kenneth Mees, 
Hon.M.Photog., Kodak's vice-president in charge of 
research, has been awarded the Progress Medal by the 
Royal Photographic Society of Great Britain. Presented 
annually, the Medal recognizes “invention, research, 
publication or exhibition” leading to an important ad- 
vance in photography, and it went to Dr. Mees for 
the first time in 1913. 


Wi Herbert H. Clark, photographer in Detroit, Mich., 
for the post 19 years, died at his residence there on 
November 4 at the age of 69. He was the owner of 
the Clark Studios. 


HM Walter Gates, for years one of the traveling repre- 
sentatives of the Gross Photo Supply Co., makers of 
mountings in Toledo, Ohio, recently tendered them his 
resignation, effective January 1. Mrs. Gates has been 
ill for some time, cannot be left alone and because 
nowadays reliable help seems to be nonexistent, Walter 
finds it necessary to stay home and look after her. 
“The years with the Gross Company,” he writes, “have 
been the happiest years of my life.” 








The Ektachrome on our cover was made by 
Tom Kelley of Los Angeles for the Universal 
Advertising Agency, Inc., of Hollywood to illus- 
trate an advertisement in their campaign for 
the Portland Woolen Mills, Inc., of Portland, 
Ore., and has quite a history. We'll let G. 
Mackie Cornwall of the agency tell the story. 
“When we got the ‘go ahead’ from the mill we 
were faced with an almost impossible time 
schedule on closing for four color. However, 
we did have a very satisfactory black and white 
shot of a similar setup. On the morning of 
December 22 we received an extended closing 
from the New Yorker magazine giving us until 
January 2 to have complete plates in New York. 
| called Tom Kelley in Los Angeles from Port- 
land and asked if he could secure the same 
models, duplicate the black and white set, and 
be ready for shooting that same night. He con- 
firmed this at 11:00 A. M. and | was on the 
plane at 2:30, arriving there about dinner time. 
He started shooting at 7:30 and finished at 
midnight with 13 possible Ektachromes. These 
went to Tri-Color Laboratories for finishing and 
were back in our hands at 3:00 P. M. on the 
23rd. 

“We made a final selection with the en- 
graver, Brown & Caldwell of Los Angeles, and 
| was on my way back to Portland at 5:00 P. M. 
Wrote the copy on the plane and it went to 
the typographers on the 24th. Sent final type 
proof to Brown & Caldwell on the 26th and 
received first engravers’ proofs on the 30th, 
airmailing them back same day with corrections. 
Plates were completed and air expressed the 
night of the 30th, arriving at the New Yorker 
on the morning of January 2, the due date. 
Believe me, it was a ‘Hairbreadth Harry’ opera- 
tion from start to finish which could never have 
been accomplished without airplanes and the 
remarkable efficiency of the Tom Kelley Studios 
and Brown & Caldwell.” 

For his part Mr. Kelley writes: “All we had 
to do was complete a television commercial on 
which we were working, disengage a large 
room set, rebuild another set, get models into 
the studio and take the pictures — all between 
11:00 A. M. and midnight! This shot was a 
multiple flash on 8x10 Ektachrome, taken with a 
14” Ektar on an 8x10 Deardorff view camera.” 
We should add that the bed was not cut off on 
the right in the original; actually the plates are 
a quarter inch wider than our trim size. 








DOC’ LOWE'S | 


COLUMN 


NEW TRENDS 
BRING NEW TOOLS 


The professors talk about trends, and the statisticians 
talk about trends, so why shouldn’t we? Everywhere 
the trend is toward swifter ways, better tools, more 
results from less work — and those studios who join 
the trend generally make money. Especially with bet- 
ter “tools’’ (in this case, chemicals) the craftsman who 
can buy his “tools” ready to use, gets more done and 
has more time for his real work than 
“makes his own.” 





the man who 


It is easier for us photographers to “look over the 
fence’ and see the trend to simplicifation in electron- 
ics, transportation, etc., than to see the same trend in 
our own field — but it’s there just the same, and part 
of it is the trend toward use of factory prepared 
liquid developers. 


Everyone admits that they save space and cut out a 
lot of half empty bottles on the shelf, as well as mixing 
labor (just when you haven't got time for it) but up to 
now the high cost of shipping has made _ liquid 
developers expensive. 

Now we at EDWAL have circumvented the high ship- 
ping cost angle by making our solutions 2 to 3 times 
more concentrated than was possible with the usual 
stock developers. We're offering two paper developers 
in professional sizes at a price the average studio can 
afford (see our ad on the opposite page). 


One of them, EDWAL Professional Paper Developer 
gives 12 gallons of full strength developer from each 
gallon of concentrate, the other one, EDWAL Super 111 
gives 10 gallons. With each of them, a gallon of con- 
centrate will develop 1600 or more 8x10” prints (6400 
or more 4x5” prints). 


EDWAL Professional Paper Developer gives ‘cold 
toned” bluish back images, while Super 111 gives 
somewhat warmer prints, which are especially good 
for toning. If you want to see what a really rich black 
looks like, over-expose a piece of your favorite paper 
so that it will give a large area of dense black and 
then develop it in EDWAL Super 111. After fixing and 
washing, compare it with the tone you get on the same 
paper, using any blue black developer in the same 
way. 

We're introducing these developers through stockhouses 
all over the country. If your dealer doesn’t have them 
yet, suggest that he get in touch with us. 


SCIENTIFIC 
PRODUCTS CORP. 
420 W. 111th, Chgo. Ill. 
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Your Transparencies 
Can Be Profitable 


when used for 


LDS” 
NATURAL COLOR 


POST CARDS 


@ Uniformly Highest Quality 

@ Lower Prices 

® Quicker Deliveries 

® Higher Commissions 

®@ Genuine 12 Pt. Kromekote Used 


®@ Rounded Corners If Desired 
(10c per M) 


® Your Studio Name On Cards 





12,500 Cards... $162.50 


Your Profit. 











Choice Distributorships 
Still Available 


SEND FOR COMPLETE PRICE LIST 
AND SALES KIT 


Pr Res 8 IN Ceo 


Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 


Route 303A 
West Nyack, N. Y. 
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HM Announcement of the resignation of Adolph Stuber, 
vice-president in charge of sales and advertising of 
the Eastman Kodak Company, Rochester, N. Y., on 
January 1, after 41 years of service with the company, 
brought with it new responsibilities for three other well 
known executives. James E. McGhee, general sales 
manager since 1937 and a vice-president since 1945, 


James E 
McGhee 





Theodore F. 
Pevear 





succeeds Mr. Stuber (who continues as a director) as 
vice-president in charge of domestic sales and adver- 
tising and will represent Kodak management in rela- 
tions with Kodak store corporations. W. B. Potter is 
director of advertising and Clyde N. Moulin is general 
manager of the Kodak Stores organization. Succeeding 
Mr. McGhee as general sales manager is Theodore F 
Pevear, assistant general sales manager since 1947 
Edward P. Curtis, vice-president in charge of Kodak’s 
professional motion picture film sales throughout the 
world and of sales and advertising of Kodak European 
affiliates, now also takes jurisdiction over Rochester 
export sales to Latin America and the Far East. Richard 
B. DeMallie is manager of Rochester export sales. 


HM Paul Mohr, M.Photog., long established in Chillicothe, 
Ohio, is now happily located in his own building, just 
recently completed in that city. A handsome modern 
two story brick structure, it accommodates two ground 
floor stores (one occupied by the Mohr Studio) and six 
second floor offices. 


Mi The New York Color Slide Club will hold its 5th 
New York International Color Slide Exhibition from 
April 9 to 12, inclusive, with the closing date for 
entries being March 19. Entry forms may be obtained 
from Robert J. Goldman, 43 Plymouth Road, Great 
Neck, N. Y. 


Mi Edmund B. Paslay, who established a studio in 
Manhattan, Kans., in 1912 and for some years was 
official photographer for the Kansas State College 
Agricultural Experimental Station, died in Dallas, Texas, 
on November 3, aged 71. He had retired in 1948 and 
moved to the latter city, where he lived with his son. 

(Turn to page 56) 


























for the world’s most 


a NEW PRICE 


thrilling camera 









The new 1000F 


=0= 


HASSELBLAD 


2% x 2% 
REFLEX CAMERA 






this NEW MODEL ==i0u+$3995° 


Thanks to improved production methods and design 
refinements, the new Hasselblad 1000F is intro- 
duced at a new low price. The camera’s traditional 
style and versatility have been retained and these 
are supported by improved operational accuracy and 
greater all-around satisfaction in performance. The 
new model has a top speed of 1/1000th of a second. 
All the other interesting features remain. 

Has interchangeable roll-film magazines, interchange- 
able lenses and extension tubes. 

Hasselblad 1600F with shutter speeds up to 1/1600th 
of a second $499.50 


Both cameras are equipped with Kodak Ektar {2.8 80mm. lens 
For free Hasselblad booklet write to 
Dept. PR. 
, 110 West 32nd St. 


113 West 31st St. 
New York 1, N. Y. 


WORLD'S LARGEST CAMERA SToRE LOngacre 4-1600 
q 


uniform, 
high- 
intensity _ 
lighting 
AG 

























ADAPTA-LITES 


FOR STILLS, Model A16 (shown) 
with 60° beam........ $19.95 


BR3 Base extra........ $25.00 
FOR MOVIES, Model A18 gives 4 more 
light in a 40° beam........... $22.50 


$4 (10% ft.) Stand... 








Smooth action with new 
type swivel. Long service. ® < 
Reflectors nest compactly for carrying. ss i) 
For No. 4 Flood, 4 
1,000-watt K 3200° Lamps, or Flash. 


Send for FREE Catalog A-1 
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Boskhs We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 
count or C.0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference library 


[] ANNUAL PHOTOGRAPHIC 


MARKETPLACE — 1953 1.00 
(] THREE-DIMENSIONAL PHOTOGRAPHY 

By Herbert C. McKay 5.75 
(). THE PRINT, CONTACT PRINTING & 

ENLARGING, By Ansel Adams 3.00 
(] PAINTING WITH LIGHT 

By John Alton 6.75 
(1 HANDBOOK OF BASIC MOTION PICTURE 

TECHNIQUES, By Emile E. Brodbeck 6.50 
([] BETTER COLOR MOVIES 

By Fred Bond 5.00 
(] PHOTO-FLASH IN PRACTICE 

By Geoffrey Gilbert 3.50 
(1 HOW TO PAINT WITH AIR 

By Frank J. Knaus 3.75 
() PICTURE FRAMING 

By Edward Landon 2.75 
[] DEVELOPING 

By C. I. Jacobson 3.50 
(] PROFESSIONAL PHOTOGRAPHY FOR 

PROFIT, By Charles Abel 6.00 
(J SHORT CUTS TO PHOTO 

RETOUCHING, By Raymond Wardell 1.00 
[] THEORY AND TECHNIQUE OF 

PORTRAIT NEGATIVE RETOUCHING 

By J. P. Anderson 75 
(J PHOTO OIL COLORING 

By Lucille Robertson Marshall 2.50 
[J] LOOTENS ON PHOTOGRAPHIC 

ENLARGING AND PRINT QUALITY 
_ By J. Ghislain Lootens 3.95 
(J UNIVERSAL PHOTO ALMANAC 

AND MARKET GUIDE, 1954 2.50 
(.) KODACHROME AND EKTACHROME 

FROM ALL ANGLES, By Fred Bond 7.50 
C] TABLE TOP PHOTOGRAPHY 

By Harkness & Draper 2.95 
[1] COPYING TECHNIQUE 

By George B. Wright 2.00 


(in Ohio, add 3% for state sales tax.) 


Charics Abcl Incorporated 








25 


Professional 
Photographer 


January 


1954 





While checking the yellow sections of telephone directories - a necessary 
part of the job of keeping our directory of the professional photographic 
industry up to date - I have for a long time been assailed by the feeling 
that there ought to be an editorial in the fact that in So many such books 
the listing "Photographers" almost immediately follows that for "Pest Con- 
trol." Perhaps what I really had in mind was the annoyance many a housewife 
must feel when, interrupted during some part of her long daily routine, she 
answers the phone only to find that the caller is soliciting for some studio. 


Of course photographers have their troubles too. I wonder how many com- 
mercial and general purpose studios are finding their legal assignments - 
particularly accident cases - cut into by news photographers? If such a 
trend has not already appeared it probably will before long as a result of 
the following which I quote from Editor & Publisher, trade journal and 
"Bible" of the newSpaper industry: "For those photographers who want to 
make a little side money - providing, of course, their office will permit it - 
I have several suggestions. What, for example, would be wrong with the 
photographer, while on assignment, getting the names of the insurance com- 
panies covering all the parties involved in an accident and then contacting 
the claims departments and saying he has pictures? I stress the word assign- 
ment. I don't mean he has to go out looking for accidents. It would then 
be up to him to make his own deal, with the usual price being $5 fora print. 
Another market would be the lawyer for the claimant. It also would be smart 
to keep accident negatives on file for possible future litigation." I may 
be wrong but I do feel that in the larger cities at least the salaries paid 
press photographers are high enough (thanks to the efforts of the Newspa- 
per Guild) to make such sideline competition with established local stu- 
dios unnecessary, regardless of the ethical angle involved. 





How many of my readers have thought of pushing stereo in this same field 
of legal and accident photography? Such pictures were used in November in 
an accident case heard in the Baltimore (Md.) County Circuit Court and, ac- 
cording to the Associated Press, that was the first example of the use of 
stereo in litigation. The attorney for the plaintiffs said he preferred the 
stereo pictures because they gave the jury a much clearer view of the scene 
and the damage done to the vehicles in the collision. After the Court had 
approved the procedure the pictures were shown in a viewer which was passed 
from juror to juror. The jury deliberated only 10 minutes and awarded the 
plaintiffs $4,000. 


While on the subject it would seem to me that any concern making or whole- 
saling products that are either very expensive or very fragile should be an 
excellent prospect for stereo. Take fine jewelry, for example — how fre- 
quently we read about jewelry salesmen being robbed. With no risk at all 
such a salesman could carry - and sell from- color stereo slides represent- 
ing millions of dollars in originals. Or how about fine china, subject to 
easy breakage? These are just two possibilities. 
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PICTURING CHILDREN FOR ADVERTISING 
By Harold Christopher 





MOST PHOTOGRAPHERS who specialize in photographing babies not only adver- 
tise but ask customers to recommend them to others in order to build up a large 
clientele with subsequent financial success. There's one specialist in baby photo- 
graphy, however, who could keep a studio busy just doing the private portrait 
work that she daily rejects. 

Ruth Nichols, the famous illustrator, is the photographer who could perform 
this feat. Her photographs of babies continuously decorate magazines and na- 
tional advertisements but you'll never see an original Nichols photograph in a 
private home unless its owners have an exceptionally lovely child. If they have, 
and Mrs. Nichols photographed it, the answer is that the parents chose pictures 
in payment for the baby’s services as a model for an advertisement or editorial 
illustration. 

Because of the famous Nichols byline mothers call almost daily for appoint- 
ments to show their children, and Mrs. Nichols is glad to see them all. Many call 
her thinking she does private portraiture but to that the answer always is: ‘‘I’m 
sorry but | do no private work. However if you‘re interested | would be glad to see 
your children. If | photograph them you may have a choice of pictures or money.” 
She adds “One of my greatest regrets is that in the stress of special work | often 
miss taking many excellent youngsters.” 

Once she’s found a really good baby subject Mrs. Nichols may use the child 


RUTH NICHOLS 




















until it grows up. In her opinion, lovely 
babies usually grow gracefully into charm- 
ing adulthood. Of course she started by 
doing portraits of children for private cus- 
tomers even as others in the field but from 
the beginning she had one aim — to get 
out of that branch of photography and into 


advertising as soon as possible. She accom- 


ee. 


plished her mission in record time and foun: 
that commercial baby photography was far 
more stimulating, just as she had expectec 


When she was taking pictures paid for by 


child’s family she found she was trying to 
please 


the mother instead of herself. | 


commercial photography the goal is a good 
photograph, 


not a flattering likeness. Ths 














RUTH NICHOLS 


photographer and her client share the same 
objective viewpoint and they have no emo- 
tional entanglement with the subject to cloud 


their judgment of the photograph as an 
illustration. 


There are photographic as 
psychological 


well ar 


differences between 


taking 
pictures to please the mother or to please 
an art director. It’s a moot 


course which is more difficult. 


question of 
The perfect 


RUTH NICHOLS 





RUTH 
NICHOLS 


technique required for reproduction is cer- 
tainly not so essential nor even perhaps so 
desirable in portraiture as in the advertis- 
ing field. A cute expression or pose is often 


all that is required. In an illustrative pic- 
ture the aim is to come as closely as pos- 
sible to an ideal representation of childhood 


or babyhood rather than a photograph of 


RUTH 
NICHOLS 


one particular child. This is difficult of 
achievement. It's that ‘‘one in one hundred”’ 
shot. But when it happens it gives a thrill 
and added impetus to any photographer. 
It's also vastly different from portraiture 
when a photographer must translate an 
artist's sketch or idea through the camera 


to the film — and cajole a baby into fol- 








RUTH NICHOLS 


lowing the concept. The chore of fitting an 
active wriggling youngster into a pattern 


traced on the ground glass is a considerable 
one. But when accomplished the stimula- 


tion and satisfaction are immeasurable too. 


In her conversation about subjects, Mrs. 
Nichols stresses the fact that she has no 
favorite age or sex for her models, but she 
does have favorite babies. She’s done chil- 
dren from three days old until they grow 
up. She admits that babies are easier to 
handle before they reach the creeping stage 
although she doesn't mind chasing an active 
crawler or even a runner. Occasionally she 
does photograph adults for certain accounts 
— Shredded Wheat, for instance. This big 
cereal firm has used Ruth Nichols’ pictures 
in its advertisements for some time. The 
majority of her work with adults, however, 
is done in connection with child or baby 
activities. She prefers men and old people 
to women as subjects. Self-consciousness 
about the way she looks sometimes makes 
a woman more difficult to photograph until 
she reaches the philosophical stage of liv- 
ing, thinks Mrs. Nichols. 


All Ruth Nichols’ subjects come to her 
through recommendation or as the result of 
mothers bringing children to see her by 
appointment. She rarely uses a professional 
baby model. Personally, she enjoys babies 
and children and has always worked well 
with them because she respects their individ- 
uality. ‘Some babies,’’ she explained, ‘‘are 
afraid of sound while others are delighted 
with loud noises. Whispering 
intrigues older children. | 


sometimes 
once took an 








entire set of pictures of a three year old 
without speaking aloud!”’ 

She watches each child and tentatively 
tries out ways to please its taste. 
sistants work with her but once in a while 
she sends both of them out of the studio 
because the young subject seems happier 
with just one person around it. 

Mrs. Nichols’ 
equipment is 


Two as- 


choice of camera and 


exceptionally important be- 
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cause of the way she works. She generally 
uses a five by seven Graflex with an auto- 
matic diaphragm so she can watch the baby 
up to the instant of taking the picture. The 
camera is practically never on a tripod 
Large as it is, Mrs. Nichols handles it with 
the complete freedom of a minicam. She 
doesn't use a harness to support it either 


“It would hamper flexibility,’’ she explains. 


(Turn to page 57) 






JANUARY 












Blue Ribbon Photograph 
By 
Nelson Creswell, Cedarville, Ohio 
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Honorable 


Mentions 


By 

K. Yamada, 
M.Photog., 
Irving, 
Texas 


By 
Coppedge 
Studio, 
Winston- 
Salem, 

N. C. 





DATA: 


FIVE LIGHTS WERE used for this portrait. The 
source was at the left (see diagram) and the fill-in at 
the right. A small spot was added at the right to 
illuminate the hair and a light behind the sitter took 
care of the background. A Sun-Spot, closer to the lens 
than the diagram can indicate, was brought in to pick 
The exposure was 1/10th at F/16 on 
Arrow Pan film, developed in DK-50 for 41% 
at 68 . Reproduction is from a projection to 8x10 on 
Kodabromide G-4, developed 
for two minutes. 


main 


up the eyes. 


minutes 


in D-52, one to three, 
The print was toned in Kodak's two 
bath sepia toner. 


_ “1-10 

CRITICISM: 

IT IS, AS we have mentioned more than once, not easy 
to analyze a portrait without knowing what the maker 
had in mind when he created it. This happens to be 
such a case and the only thing we can do is to sug- 


gest what might be done to improve it. 

Let’s discuss the composition first, largely be- 
cause of the badly distorted hand in the foreground. 
Not only is it nearly as large in area as the face but, 
jammed in the lower left corner and emphasized by 
the cigarette and too much cuff (the coat sleeve should 
have been pulled down to hide most of that), it tends 
to pull one’s eye right out of the picture area. Actual- 
ly, and look at the picture the more 
you will realize this, the angle of the hand and arm 


and the fact that all detail of the arm is lost give the 


the more you 
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feeling that another person’s hand is sticking into the 
picture area. 


As for the lighting on the face, which is quite 
good for a pose of this type, it has a tendency to be 
a little flat, and lacks sparkle. 

The shading or burning in on the right side was 
overdone, having left no detail in the coat, carrying 
the ear into too low a key for the rest of the face 
and darkening the background to a point where the 
coat merges into it and all separation of the figure 
from the ground has been lost. According to the dia- 
gram a small spot was used on the hair; had it illum- 
inated the hair slightly more, some separation would 
have resulted. 

The negative seems to be well exposed but slight- 
ly under developed while the print is well exposed 
but over developed. This gives the picture as a whole 
a muddy, sombre appearance which, however, happens 
to be in keeping with the sitter’s expression. 
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COLLEGE TOWN STUDIO 
By Julia A. Ibbotson 


THOUGH IT HARDLY SEEMS POSSIBLE, Bill Coleman's Lion Studio in State College, 
Pennsylvania, grosses a comfortable annual business without doing any yearbook 
work. That is a considerable achievement because, to all intents and purposes, 
the city of State College is Penn State — the Pennsylvania State College — and 
during vacations when Penn State is not in session business practically vanishes. 
This means long hours for Bill Coleman while the college is in operation so that his 
studio may coast when vacation time arrives, and as a result Bill works an average 

















of sixteen hours a day, from ten in the 
morning to six in the evening at the studio 
(chiefly in the camera room) and then until 
two in the morning in his darkroom. Bill, as 
might be expected under the circumstances, 
is a bachelor and cuts additional time corn- 
ers by living in an apartment above the 
studio. 

His Lion Studio does not limit itself to 
the college trade, for he photographs peo- 
ple in all age groups, but his records show 
that ninety percent of his business is with 
the college students and seventy-five per- 
cent of those are the co-eds. Successful 
catering to this group, Bill says, involves 
recognizing the differences between a col- 
lege co-ed and a working girl of the same 
age. ‘‘The co-ed has different mental at- 
tributes which make for different wants as 
far as a photographic rendition of herself 
is concerned,” says Bill. ‘‘The co-ed antici- 
pates a glamourous result and while Penn 
State’s co-eds are in my opinion above aver- 
age when it comes to good looks, not all 
out of so many can be beautiful. Neverthe- 
less they want, and expect, glamour and 
therein lies my chief problem, no different 
from that of any other college town photo- 
grapher. The working girl, on the other 
hand, matured by her contacts with the 
everyday world, will in most cases accept a 
degree of realism depicting her in her best 
light without a pseudo-glamourous effect.”’ 
It is Coleman's experience, and most pro- 
fessionals will agree, that only about one 
out of seven sitters who ask for glamour 
portraits can truly be photographed in that 
manner and yet what nearly all co-eds de- 
mand is glamour. Bill provides it but often 
it means taking an alarming amount of time 
to seek out the best facets of each face and 
figure and so emphasize that the 
sitter is satisfied. 


them 


Another difference between the co-ed 
and the working girl, Bill has learned, is the 
co-ed tendency to copy the latest style or 
fad, and especially is this true of hairdos. 
“The hair,’’ says Coleman, ‘‘is an important 
factor in achieving that artistic ideal, the 
rarely found oval face. The cameraman 
tries to simulate the oval by turning the 
face to various angles and lighting it in cer- 
tain ways. For example, if | am photograph- 
ing a square or oblong face | have my sub- 
ject tilt her head in different positions until 
| find the best angle, usually a three-quarter 
position which de-emphasizes the square- 
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This, like the three other advertisements selected to 
accompany this story about Bill Coleman, is typical 
of his consistent newspaper advertising, and also 
illustrates the unusual “Okay Joe?” theme which 
has done much to make his campaign productive. 
Bill was quite upset when he learned of our inten- 
tion to reproduce the ads until we assured him our 
readers would understand that, being reproductions 
from reproductions (and from coarse newspaper cuts 
at thot} they are in no sense representative of the 
quality of his work. 
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Homecoming Queen contest! We weren't 
the least. Do you remember being told duri: 
that you'd win at least one contest before the 
was over? You now join the ranks of m 
ners who have had us take their portraits 
purposes. To further attest to your be 
anxious person broke into one of our d 
Friday night in an attempt to steal your 
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Okay Joe 7? 


Bobbie, an attractive 20 year old junior, hails from 
Scotch Plains, New Jersey. Her blue eyes, blond hair 
and five foot two inch height make her an ideal candi- 
date for Belle Hop queen. She’s majoring in home 
economics and is a member of Gamma Phi Beta. 

Congratulations Joan Hunter for winning the 
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ing 
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any other win- 
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lay cases last 


your portrait. He 
succeeded in ruining the case and scratching the pic- 
ture, but perhaps in the last minute > left the 
portrait hanging. 

For the discriminating few who appreciate some- 
thing different, there are still a few openirigs left for 
Christmas portraits. You can’t give a finer gift. 
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ness, following this by subduing any remain- 
ing angularities in shadow. A great deal 
can be accomplished in this manner and the 
hair, if even reasonably long, is an import- 
ant adjunct to the final result. Now, as | 
see it, a glamour portrait is meant to accen- 
tuate femininity with an additional touch of 
— shall | say — intrigue. Can you see 
femininity and intrigue in a poodle hair- 
cut?”’ 

The co-ed and the working girl are 
again at odds in the way they want their 
portraits finished. The co-ed usually desires 
something other than black-and-white but 
often cannot afford the added cost of color- 
ed prints. So Bill offers, optional at a slight 
added expense, various finishes such as silk, 
suede or canvas in combination with quite a 
variety of toned prints — Florentine gold, 
sepia, reddish effects and others. Ruth, his 
young, atractive and thoroughly trained re- 
ceptionist, has all in hand and 
says that the most customary selection is a 
gold tone on silk, the prints — dry-mounted 
on large gray mounts — being delivered 
in Royal Blue folders. 


this well 


Extreme informality is the keynote of 
the Lion Studio because Coleman believes 
that it is most important to make sitters feel 
at ease. Restful green tones predominate in 
his decorations. He himself never wears a 
jacket or tie in the studio, the further to 
eliminate any feeling of stiffness. His atti- 
tude toward his sitters, with whom he carries 
on a mild but continuous ribbing, is all aimed 
toward making them feel entirely at home 
once they are before the camera. An assort- 
ment of lovely drapes, from maribou feather 
to soft velvets, is an integral part of his 
equipment, and to further enhance the 
drapes he uses a vignetter on his camera. 
To ease the strain on his sitters’ eyes, blue 
filters cover his lights. And as a coup de 
grace so far as the girls are concerned, a 
fresh box of candy is always open in the 
reception room. Recorded music played 
eight hours a day helps to maintain the 
restful atmosphere. For glamour sittings his 
record-player be stacked with soft, 
dreamy popular or semi-classical selections 
though often he chooses records which he 
thinks particularly suitable to the personality 


will 











of an expected sitter. 


Bill, who does all the camera room work 
himself and much of that in the darkroom 
(though he has a part-time assistant there) 
and who also does his own coloring when 
time permits, has no set techniques for his 
glamour portraits. He is constantly experi- 
menting with different ideas. Each new 
sitter is considered a challenge and there- 
fore considerable variety is offered in both 
lighting and poses, with proofs usually run- 
ning six to ten in number. One trick of his, 
which he employs with success when a sub- 
ject is over-tense, is to have the sitter take 
an extremely difficult pose and hold it for 
several seconds. He pretends to make the 
exposure and then says: “O.K., it’s taken. 


You can relax now.’ Immediately the sitter 
releases the rigid attitude and assumes an 
often ideal natural 


promptly snaps. 


pose which Coleman 


Lighting is a complex factor in glamour 
photography, says Bill. He tries to accen- 
tuate his sitters’ best features by painting 
them with light and holding back the others. 
He may, with an appropriate subject, use a 
very harsh lighting in order to achieve strik- 
ing shadows, and may call five lights into 
play for one shot. Or, when a subject in- 
sists on wearing glasses, the lighting may 
have to be softened. 

Prior to the time of the actual appoint- 
ment the glamour sitter is instructed to ap- 
pear with a light coat of some medium 








shade of pancake make-up on her face and 
shoulders. Upon arriving she is asked if she 
desires any particular effect. Once she has 
arranged her hair for the sitting, lacquer is 
sprayed on the hairdo to retain its neatness. 
Finally, she may have her choice of drapes 
42 and with respect to these Bill says there are 
two types of women and girls who should 

















How cc 0 OK. Joe ¢ OV 3 
because ha a: ¢ 4 
and oO late to na r 4 O 
today C a Anyw 3 anot one © 
hose ; Kappa D 
Thus J ; ve a 
poir MA ae 
Sior “ y Quite y 
As a at act, two of w 1s 
rece € Ye Pp a ty . 
ony 
ere cna r .) h | 3 C a} 
portrait ¢ r a Cr 
By the ] we nave t one 
ore sorority or trate ty ¢ O Cc - 
An for € 31 c erage P 
at ef re) ge, g ° 


THE LION STUDIO 


Directly Across from Old Main 











not, if possible, 


drapes. 


be photographed with 
These subjects are the ones with 
prominent bone structure and those with 
excessively broad shoulders. However, if 
they insist on a draped portrait, the best 
selection is a high, fluffy, light-colored 
drape which will largely conceal those phys- 
ical attributes which otherwise the lens would 
emphasize. While Coleman himself prefers 
tulle for draping, the most popular choice, 
especially with co-eds, is black velvet. Cole- 
man thinks of tulle as the ‘keynote of fem- 
ininity.“ He also feels, being a man of defi- 
nite opinions, that the most glamourous age 
(for a photograph) is twenty-two. Not only is 
a girl then physically mature, but also men- 
tally and psychologically and he is of the 
Opinion that this maturity can be sensed 
from the features in a portrait. 

During a sitting Bill Coleman is ex- 
tremely active, and constantly on the move. 
With the shutter release cable in his right 
hand, his left is deftly motioning the sitter 
to “‘turn your head slightly up this way, now 
a little to the left, now down a littl .. .” 
until he secures the pose he wants and then 
the shutter clicks immediately. A small fan 
directed on the sitter keeps her comfortable 
under the lights. He shoots most of his por- 
traits at a twenty-fifth with a fourteen-inch 
Heliar stopped to F/5.6, although his ex- 
posures may vary from a fiftieth to a tenth 
at stops from F/8 to F/4.5. He takes no 
chances, always using an exposure meter to 
check his lighting ratios and later critically 
analyzing his negatives with a fine densito- 
meter. 


A large part of his studio income is 
derived from fraternity and sorority com- 
posites, a source of revenue which for years 
was monopolized by itinerants and which 
Coleman during that time left to them be- 
cause it seemed impossible to compete with 
their low prices and yet maintain his re- 
quired standard of quality. But two years 
ago Bill tried an experiment. He made a 
composite of the fifty members of one soror- 
ity house, taking great pains to ascertain 
the complete costs for time, labor and ma- 
terials. Instead of the itinerant’s customary 
two proofs, he showed four, giving each 
sitter a full half hour before the camera. 
On the finished composite every head was 
properly retouched and the individual names 
were printed below the respective portraits. 
It paid off handsomely and 


now, even 
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though his prices are somewhat higher than 
those of the itinerants, he no sooner finishes 
One composite than another fraternity or 
sorority is waiting. And the individual por- 
trait orders amply proved that the extra 
time given to each sitting was a worth-while 
investment. One thing that helps on the 
sorority composites is that the members 
usually wear feather drapes, which enable 
Coleman to secure more glamourous results 
and thus add materially to the individual 
orders. 


The many social functions of a col- 

lege town create a considerable demand 

for group photographs, each including from 
thirty to fifty couples. To say nothing of the 
competition from other studios, Bill also has 
| to match wits with the advanced amateurs 
of whom, among the students, there are 





more than plenty. After experimenting with 
different methods of advertising, Coleman 
found -that nothing worked as well as per- 
sonal contact and therefore, watching the 
college calendar closely, he keeps Ruth, his 
receptionist and secretary, busy calling the 
social chairmen of the different organiza- 
tions to line up coverage of the various 
parties and functions. 


Aside from glamour, groups and par- 
ties, there are still other calls for portraits. 
Engagements in college towns are more 
frequent than one might think while the 
draft, constantly pulling young men away 
into military service, is another element that 
draws the girls — and their boy friends as 
well — to the studio. Then there are the 
beauty contests, of which the college has 
many each:year. Each contestant is re 
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newspaper, which helps to draw more en- 
trants to him when the next contest comes 
along. 

Coleman's adamant beliefs about ad- 
vertising can be stated in a very few words: 
“Unless an advertisement commands atten- 
tion, you waste your time, money and opti- 
mism.”"’ So far as commanding attention is 
concerned, he seems to have solved that 
problem excellently, and in a rather novel 
manner, through the use of the catchline 
“Okay, Joe?’’ Every Tuesday he runs an ad- 
vertisement featuring this catchline, though 
with occasional variations, in the college 
daily. The size is customarily two columns 
wide and eight inches deep, though on oc- 
casions it may be even larger as one of the 
four advertisements selected to accompany 
this story indicates. The phrase ‘Okay, 
Joe?” will be familiar to many veterans of 
World War Il who will remember seeing it 
in Yank Magazine. A halftone — four by 
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Blue eyed and blonde haired Tommie comes from 
Coaldale, Pa 


five — from a portrait of the prettiest girl 
photographed during the previous week plus 
a brief description of her charms completes, 

with a paragraph or two of sales copy for 
Pere as ary the studio, a layout that no student is likely 
to overlook. In addition the lucky girl re- 
ceives a dozen roses as a gift from the Lion 
Studio. The total expense averages about 
fourteen dollars a week! Needless to say, 


She's a 5th se 


mayor 


We won't try to give you a more concrete descrip 
tion of Tommie than the above. Once in a great while 
you meet a girl who exudes a serene charm and loveli- 
ness which mere words will never describe. The very 





least that can be mentioned is that 
rare qualities seldom seen in 


you'd like a fine informal portrait 
Something in a dark soft sweater and a white shirt 
with an open collar. Wouldn't you 
trait of him as he really is? We've fou 
expressions come much more easily for men 
attire than when formally dressed 
ment today. 


Treasure House, directly across from Old 


The Lion Studio 


Tommie possesses 


nodern da 


y women. 


Girls, how about a hint to your best beau that 
of him for Christmas. 
like to have a por- 
nd that natural 
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Call for an appoint- 


The Lion Studio is located one flight above the 
Main. 
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quired to submit a recent photograph of 
herself and while usually but the one por- 
trait is ordered at the time the negatives go 
into the file and frequently duplicates are 
later called for by the girl's family. When- 
ever the winner of such a contest is photo- 
graphed at the Lion Studio, Bill promptly 
capitalizes on the fact by using the portrait 
in a large advertisement in the campus 


this is quite a feather in her cap for the 
co-ed thus honored and the advertisement 
is eagerly watched for each Tuesday. In a 
college town, Bill emphasizes, advertising 
must be done regularly and often due to 
the constant turn-over of the student body. 
Bill Coleman started working with a 
camera when he was himself a Penn State 
student, majoring in English education. His 
first business undertakings were with fra- 
ternities, photographing the individual mem- 
bers for composite pictures and also making 
informal shots at their dances and parties. 
Naturally this background has much to do 
with his present ability to meet the students 
on their own ground and appreciate what 
they want and need when they come to his 
studio for portraits. While World War Il 
temporarily interrupted his studies, he re- 
turned to Penn State when hostilities ceased 
and, upon graduation, added to his basic 
knowledge of photography by attending 
the noted Rochester Institute of Technology. 
He attributes whatever success he has at- 
tained to his studies there and the efforts 
(Turn to page 57) 
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DATA: 


QUITE AN ELABORATE setup was used 
this photograph. 


in producing 
Referring to the diagram, a large 
sheet of paper (A) overhead was illuminated by the 
strong light (B) to provide a large, diffused light 
source. The camera (C) was a 4x5 Graphic view with 
an 8” lens. The compasses, triangle, etc., were placed 
on a glass plate (D). The spotlight (E) cast the shadow 
(F) of the T-square (G) on the white ground (H). Super 
Pan Press Type F film was used and the reproduction 
is from an 8x10 projection on Du Pont BT. 


CRITICISM: 


A MANUFACTURER OF T-squares might be well pleased 
with this photograph, though he might well prefer a 
change in the emphasis by having a sharp image of 








his product distinct 


instruments. The 


and only a less picture of the 


accompanying only manufacturer's 
name that appears is on the triangle and while it may 
well be that all the items are Cardinell products we 
do not know this nor would the average viewer of this 
picture. The triangle, except for the name which is 
partially obscured, is almost lost in the confusion while 
the sharply emphasized and dividers and 
the heavy shadow of the T-square fight for dominance 

While the 


any drawing outfit 


compasses 
triangle and instruments are part of 
should not 
scene if the idea is to promote the T-square. If the 


they overpower the 
intention is to show the set as a whole then the print 
may get by while it remains in the 8x10 size which 
your critic has before him. If reduced to any extent 
there will be considerable loss which will be nearly 
fatal. For almost any advertising purpose considerable 
reduction, though perhaps not as 
sary on this page, will be required. 


much as is neces 
Practically all people are attracted by shiny sets 
of drafting instruments, but in this picture these are 
dull and lifeless, with too much definite black (note 
the parts in the bottle). A gray background, and more 
diffusion of the light, would have helped considerably 
in bringing out the triangle. As the picture stands art 
work, with its added cost, would have to be done on 
the triangle before a halftone for catalogue or 
advertising purposes could be made. 


most 


Notice 
the difference in the arms of the compass lying on its 
side at the bottom of the print, the upper one being 
much wider than the lower. 


We also have the old short focus problem. 


Also in the dividers you 
are looking up into the center piece at the top and 
you also get the same effect in the band at the top of 
the smaller one. The whole arrangement could be im 
proved because the points of all three instruments, and 
the points are very important, are more or less ob 
scured or overlapped in one way or another. 
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BRONZING CHERISHED OBJECTS 


By Charles Abel, A.R.P.S., Hon.M.Photog. 


NO PORTRAIT PHOTOGRAPHER will deny that 
ment is the basic reason for the existence of the por- 
trait photographic 


senti- 
profession. In planning an adver- 
tising campaign, if only to assure variety and 
ability, 


read- 
studios 
their range 
of appeal, from the desirability of portraits as gifts to 


portrait use every conceivable argu- 


ment and clothe messages with a wide 
their necessity as records for posterity. But when all 
is said and done it has to be admitted that the basic 


value of any portrait lies in its sentimental appeal. 


Admitting that, the wise photographer who wants 
to increase his gross average per sitting — and that 
as we have often emphasized is the only real reason 
why sidelines should be considered in a photographic 
studio — will capitalize on this factor of sentiment to 
the greatest possible extent. There are numerous side- 
lines which are profitable but we doubt if, with the 
exception of miniatures, enlargements and color work 
which all 


any sideline 


derive directly from the original negative, 
“natural” from the sentimental 


babies’ and other 


is such a 


angle as the bronzing of shoes 


objects. 

Bronzing, as a sideline, fits perfectly 
babies’ shoes are 
concerned, virtually sells itself with one or two samples 
on display and a helpful verbal nudge from the re- 
ceptionist at the proper time after the order for photo- 


graphs has been written up. 


into any 


studio sales plan and, so far as 


Few mothers can resist 
the idea of having their babies’ first shoes permanized 
in bronze, silver or gold plate and the applications 
vary from the use of a single shoe as a paperweight 
or desk or mantel ornament to the mounting of a pair 
for bookends, ashtrays or even as side pieces integral 
with frames of the same metal, in sizes from oval 
miniatures to 8x10. These latter, naturally, are an ideal 
combination — the photograph of baby with a shoe 


on either side. 


Professional 
Photographer 
January - 1954 


As is the case with all of the more profitable side- 
lines, bronzing requires no money tied up in stock on 
the shelves. The receptionist takes the order, sends 
the shoes or other objects to the bronzing company 
and, when the job back adds 
100% 


comes a markup of 


or more and collects. 


We spoke of other objects, and did that deliber- 
ately because, babies’ shoes being most thought of in 
this connection, many do not realize that any treas- 
ured object may be preserved forever in this manner. 
Consider bronzing in relation to school photography: 
beautiful personalized trophies can be made from the 
star football player’s shoes, the winning team’s basket- 
ball, the baseball glove or the ball itself that figured 
in some star play on the diamond. 
photographer too can suggest that the 


the wedding cake be preserved in this 


The wedding 
ornaments on 
manner. 


We ourselves had never thought of the many op- 
portunities for profit that bronzing makes available 
until we recently discussed it with Robert B. Greene, 
Vice President of the Bron-Shoe Company of Columbus, 
Ohio, originators of the special process which bears 
their name, nor had we realized that bronzing of such 
everyday objects is actually a very ancient practice. 
This firm, incidentally, was the first in the United 
States to popularize the bronzing of babies’ shoes in 
particular through such outlets as photographic studios, 
and have carried this so far that now they keep their 
customers alerted throughout 
including free mats for 


the year with promo- 


tional ideas, newspaper ad- 
vertising. 

Bronzing, then, complies with all the requirements 
we have personally set up for a profitable studio 
sideline. It ties in directly with the sale of portraits, 
requires no investment in stock, takes up no valuable 
space and adds nothing to the studio overhead but 


a few minutes of time, some wrapping paper and a 





bit of postage. Ten days to two weeks later the fin- 
ished shoes or what have you are back in the studio 
and so is the original customer, giving the receptionist 


an added opportunity to suggest some more prints or 
a frame. Certainly this is an appropriate sideline for 
even the most exclusive studio. 


SIMPLIFYING THE MAKING OF TV SLIDES 


By Gilbert W. de Clercq 


SOME TIME AGO a series of articles on the general 
subject of photography for television appeared in 
THE PROFESSIONAL PHOTOGRAPHER (1951 and 1952 
— Ed.), toward the end of which several were devoted 
to the making of TV slides. In these the author 
explained his method of using a Leica camera with 
sliding ground-glass attachment and copying original 
art work directly onto reversible film. We have been 
making TV slides quite extensively, in fact for some 
time before that series started, and thought other 
readers might be interested in our method, which we 
prefer. 


We also use the Leica with sliding ground-glass 
attachment, and also copy direct from original art 
work, but only for reverse slides. We always use posi- 
tive film in the Leica for TV slides. This we develop 
for two minutes in our regular print developer and 
under the same safelight used for enlarging papers. 


The simplest slide is the one consisting only of 
white letters on a black background (reverse), and this 
can be made with the Leica directly on positive film 
from art work consisting of black letters on a white 
background, illuminated for copying in the normal 
manner. We make a rough estimate of desirable expos- 
ure and then shoot a series, increasing each one about 
50% over the previous exposure. For example: with 
fine grain positive film and a light reading of about 
200 foot candles, using a stop of F/9, we might 
expose at a half second, three quarters, one and a 
quarter, two and three seconds. Then, after the films 


Readers who are interested may obtain 
an 11x14 semi gloss copy of this, mount- 
ed on a plain background, with station 
identification art work and _ protective 
tracing overlay with guide lines to indi- 
cate safe copy area, suitable for re- 
peated use, by sending $2.50 to the de 
Clercq Studio, 66 Front St., Binghamton, 


N.Y, \ 
» 


are processed and dry, we select the one with the 
best density for mounting in glass. 


For all other types of slides, we copy from one 
or more negatives onto the positive film in the Leica. 
Almost any kind of light box which provides a uniform 
light would be suitable. Ours is a bank of four 15-watt 
fluorescent tubes, which we built for an 8x10 enlarger 
to attach to the back of an 8x10 camera. It includes 
reflectors behind each tube, with an opal glass and a 
ground-glass spaced between the lights and the nega- 
tive carrier. We use a mask with a 31%4x5¥%" opening 
and attach the negative to this with two pieces of 
transparent adhesive tape, one end of each tape being 
doubled under to facilitate easy removal and repeated 
use. An opening of this size is just right for a 4x5 
or half-5x7 negative, and completely fills the slide 
area with the camera as close as possible when used 
with the sliding ground-glass attachment without exten 
sion tubes. In fact we standardize on this camera 
distance because it is easy to duplicate. Of course we 
use the standard 50mm lens in the Leica. 


By carefully comparing one of our negatives with 
the TV picture at the local station resulting from the 
corresponding slide, we have determined the exact 
area of the negative which will appear on the average 
TV receiver, and we have prepared guides to indicate 
this area when we make the negative and also for 
use when attaching the negative to the mask in the 
light box. On a piece of clear film we have drawn 
guide lines to indicate the shape of the average TV 
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Art background must extend to edges 





Top: In this case the art work was furnished 
and only a@ copy negative was necessary 
Center: This slide required lettering plus an 
original negative with the corner bleached 
out to make room for the lettering — an 
extra negative was made for bleaching. 
Bottom: Plain lettering shot against a stock 
background such as shown on page 47. We 
might add that all of the reproductions ac- 
companying Mr. de Clercq’s article are from 
positives projected to 4x5 from the original 
slides which he sent us 








New York’s Famous 








RAYCO 


123 Main St 
Binghamton 


Top: A siide combining lettering plus 
background copy. Center: This slide 
combines lettering with a copy of a 
commercial exterior on the back- 
ground. Bottom: Here we have an 
example of lettering against a back- 
ground supplied by a texture nega- 


tive. All, of course, by Mr. de Clercq. 3 ooh aes WwW iad Foi ff 
: sd. shot 
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Right: Letter- 
ing plus an 
original por- 
trait negative 
specially com- 
posed for this 
use. Far right: 
The simplest 
type of slide- 
letters on a | 
plain ground. © 


screen, so we can hold this on the ground glass of 
the camera when making negatives. Lines are also 
included to indicate the area reserved for station 
identification, because this is included on many of 
our slides. 

Negatives used for TV slides vary according to 
the requirements of the advertiser, his agency or the 
station. Sometimes the slide is made from an original 
negative of a subject such as a place of business, 
or of merchandise photographed in the studio. In such 
cases the original negative may also be used for mak- 
ing prints for delivery to the customer, as well as 
for copying directly into slides. Our exposures when 
copying negatives in the light box are similar to the 
procedure already outlined for making reverse slides. 

In other cases the negative may be copied from 
art work furnished by the station or the advertising 
agency, in which case the slide is copied directly 
from the copy negative. Our local station sells adver- 
tising spots in conjunction with station identification at 
a special reduced rate, the upper right 25% of the 
space being reserved for the station. For such slides 
we keep on hand 11x14 mounted copies of a plain 
gray background with the station identification proper 
located so that photographs or other art work may be 
added and the whole copied to make up the complete 
slide. 

In many cases it is desirable to add white letter- 
ing in the slide and here is where our method becomes 
especially adaptable. We use one or more styles of 
reverse Fototype and copy, on Reprolith film, only the 
lettering which is mounted on black paper to fit the 
proportions of the layout. Here again the transparent 
guide is useful in preparing the layout, by looking 


Gordon L. Stone 
110-112 W. Church St. 
ELMIRA, N.Y. 


through the guide as the lines of Fototype are located 
on the black background and attached with rubber 
cement. Lines of type may easily be pulled off for 
re-use of lines or words, but not the individual letters. 
One or more Reprolith negatives may be mounted with 
other negatives when copying to slides. 

Generally it is desirable to avoid too high a 
contrast in slides, such as pure white on solid black, 
but white on gray or a pattern is good. Thus the 
Reprolith negative of the lettering may be used with 
a negative of some pattern or texure, or on the dark 
area of a photograph, or a section of a negative may 
be bleached out to make the lettering more evident. 
In such a case it may be desirable to make an extra 
negative so that prints may be furnished the customer 
without the bleached area showing on them. Movie 
titling letters of various makes are also suitable for 
copying on Reprolith film, but we have found the 
Fototype method faster, neater and easier to use. For 
full details write to Fototype, Inc., 1414 Roscoe St., 
Chicago 13, Ill. The accompanying illustrations show 
some of the possibilities. 

Considering the relatively high rates charged for 
TV advertising it is quite in line to be paid a little 
more for TV slides than might be charged otherwise. 
We get a minimum of $2.50 for a reverse slide and 
$1.00 additional for each copy negative, plus 50c 
for each line of type we set up. However if, through 
any fault of ours, a customer is not satisfied we will 
remake any slide without additional charge. Some 
times, a remake being required anyway, the customer 
will decide on a more elaborate slide in which the 
rate finally charged is of course determined by the 
remake rather than the original. 








THE BIGGER THE BETTER 


MY PHOTOGRAPHS SELL RANCHES 


BY LEE F. MC CARTY 


| BELIEVE | have as unique a job in the photographic 
field as any commercial man in America. At present, 
| am the only man in Northern California taking pic- 


tures of ranches and estates and writing copy to pro 
duce brochures for national advertising. Often these 
ranches sell for millions of dollars. The work must be 
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good. 


For equipment, | find the 4x5 Speed Graphic a 
good all-around camera for both ground and aerial 
shots. | also carry a Rollei as a walk-around light, 
handy unit to snap odds and ends which might interest 
me in the final prints at time of editing. Either Ekta- 
color used in the big camera or 35mm used in a Canon 
Japanese camera with an F/1.8 lens suffices for color 
work, 


The bulk of my work is monochrome. 


The taking of inside shots can be done in various 
ways, such as “painting” with photoflood with a closely 
stopped-down diaphragm, or by time exposure and 
flash. This latter method | find to be the best. However, 
the open-flash repeat method is indeed superior to get 
deep pictures when | have multiple rooms to photo- 
graph. Often | have the lady of the house or the 
rancher assist me by “open-close” of the shutter while 
| flash, for example, a rear bedroom, then the hallway, 
then the living room, and 


so on, on a single film. 


Extension units are good if you have the time. 


Among so-called secrets of photographers in my 
field, where light pours in from a window wonderfully 
sharp an’ deep pictures are derived by time shots 
with flash as fill-in. Dodging suffices to do away with 
glare in the foreground of the print. 


The photographing of outdoor ranch scenes is 
always done with the thought of descriptive context 
in mind. | always try to shoot the picture which shows 
off the ranch for sale to the best advantage and one 
which reproduces nicely for the lithographer. | burn in 
my skies, seldom using the K-2 filter or 
stronger for darker skies. 


anything 


As any single job can run into a brochure of 12 
pages, meaning about 50 pictures to be used, with 
at least 150 shots taken, one must work fast and as 
accurately as possible to make the work profitable. 


My job often encounters some danger. Owners 
take for granted that you are an old cowhand from 
the Rio Grande and that you are familiar with bull 
pens. They expect you to chat nonchalantly with them 
and follow them in while the bull's little 
unpleasantly watches flash equipment 
in the sun, 


red eye 
your glinting 

It is possible for the flash of the camera to disturb 
such an animal. | have been run clean out of a pen 
after flashing the mighty #50 and had a good 
{insured) camera trampled into the mud with the bull 
rampaging about in search of my anatomy. 


However, it is the “salty’’ cow you must watch. 
Don't get any notion that she closes her eyes as a 
bull does when she charges. She doesn’t, but keeps 
them wide open as she makes for your rear end while 
you make for a fence. She is infuriated when a photo- 
grapher gets between her and her calf. 

| am really amazed at the absence of photo- 
graphers in the live-stock field. Montana and Wyoming 
have bred a line of cameramen who do nothing but 
shoot live-stock either at home or at the stock shows. 
This is an extremely lucrative field for any out-of-door 
photographer. 

In the photographing of a bull, for instance, it 
becomes necessary sometimes to get the herdsman to 
grovel in the dirt, paw it up into the sunlight with his 
hand and grunt to attract attention of the 2,000-pound 
animal to get it to strike the right pose. Or, to 
straighten the back, the herdsman must touch the belly 
with a stick, or poke it hard and then duck down 
behind him, while | shoot. Sometimes the bull gets 
sore at such treatment. There is always the fence as 
a way out. 

The pure-breed rancher always wants his pictures 
retouched to straighten out curved backs on his animals, 
or along the neck when the important white marking 
does not predominate, especially on “white-faces” or 


This shot, very effec- 
tive for the purpose, 
shows both the own- 
ers and the ranch, also 
playing up the irriga- 
tion system. 


tz Ff. 
MCCARTY 





Top: “Ranch pictures from the ground, like 
this, are ineffectual compared to an aerial 
shot which provides good descriptive mater- 
ial,” says Mr. McCarty. Center: “Toke this 
aerial for example which was the only way 
to show the main buildings. Bank, stall and 
shoot is the method used — 1/400th at F/8 
on a sunny day.” Bottom: A view like this, 
showing the water supply, often determines 
the sale of a ranch. 


Top: “On sheep ranches,” advises Mr. Mc 
Carty, “it is always best to shoot along to- 
ward evening.” Center: “! always use a wide 
angle lens,” says Mr. McCarty, “so that | 
have plenty of picture, can crop what | don’t 
want and enlarge the balance.” Bottom: 
Ranch houses are often sumptuous establish- 
ments, such as this which is the main resi 
dence on the Spreckels ranch-estate 
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Herefords. 

Flying over ranches demands what we call an 
“engine stall’ in order to get good close-ups of barns, 
corrals, paddocks, working lanes, irrigated pastures with 
sprinklers going, and so on. We fly in often at a 
dangerous 200’ or so, bank, stall for an instant, and 
shoot. The stall is to remove vibration with the camera 
set at, for example, a 400th second at F/8 on a clear, 
sunny day. For altitude shots this problem is not pre- 
sented as to movement and the haze filter comes into 
good use. 


My pictures are sent to the lithographer along 
with copy and captions and he prepares a paste-up, 
runs off his halftones, and the press rolls off several 
hundred or thousand in offset to be sent all over 


America to find a buyer with a mountain of money. 


| never go dressed up on the job but wear old 
duds. A rancher is unpredictable. He may be the new- 


Cadillac-mud-rip-roaring type who'll jar your teeth out 
bucking down a nightmarish road, rip the seat out of 
your pants climbing or crawling under barbed wire, or 
wet you good in an early-morning pasture. 

A lot of folks ask how | ever got started in such 
a queer photographic field. “Well,” | say, “I used to 
paint western pictures for a living and got a heart 
attack on account of the way they didn’t always sell. 
Hospital bills demanded | get rid of my own place. 
So | got out the old beat-up Eastman camera and photo- 
graphed the property inside and out, made a paste-up 
with the negatives in the cut-out squares on a sheet of 
black paper, contact printed this, and had a home-spun 
brochure that sold the ranch.” Now | do the same 
for other ranch owners who want to sell, 
more elaborate basis. 


but on a 


It was a wise man who said a picture is worth 
a thousand words. 


KEEP THE SITTINGS COMING 








SOME SUGGESTIONS FOR PORTRAIT STUDIOS 


By Eugene Conklin 


PEOPLE IN BUSINESS, men and women alike, find it 
a problem to remember birthdays and other anniver- 
saries in their immediate families, let alone those of 
important business associates. Check your files for the 
past two or three years and make up a list of local 
business executives and professional people whose nega- 
tives you have on hand are still reasonably up to date. 
Have your receptionist (or if you are not too busy, do 
it yourself!) phone this list at the beginning of each 
week and ask 
during 


if there are not some such occasions 
the week which should not be overlooked. 
Explain that from the negative you have on file you 
will make a print and mail it, with a suitably inscribed 
gift card, in each case and that you will bill for the 
the end of the month. Also, each week, 
telephone a few individuals whom you have not photo- 
graphed, explain this service and suggest that they 
drop in for a sitting so that you will have a suitable 
negative in your files for this purpose. Quote a mod- 
erate price for this sitting which will include only one 
finished print at the time. In many cases you will sell 
additional photographs right then but in any event 
you will be building up a file which, in the end, will 
mean a steady monthly income. 

Plan an exhibition of photographs to be held in 
your studio if room is available and, if not, in a bank 
lobby or other 
portraits of 


service at 


suitable location, the pictures to be 
men and women prominent in 
your community during the past century — the pioneer 
business people of your locality. Take time off yourself 
to call personally on the owners of all the older-estab- 
lished business firms and explain that you want to 


business 
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borrow for this purpose the photographs of their par- 
ents and other relations who preceded them in the 
business. Most of them will be more than delighted to 
cooperate and such an exhibit is unquestionably cal- 
culated to produce excellent newspaper and other pub- 
licity for you. As an apparent afterthought, while call- 
ing on each individual, suggest that a new photo- 
graph of him to be placed side by side with the others 
in the exhibit — and later prominently in his own 
establishment — will link him personally with his fore- 
bears in the mind of the public. 
many will 


With this approach 
made who could not be 
induced in any other way. And all can later become 
prospects for the service first mentioned in this article. 

Many employees of business establishments would 
like to have really good portraits of themselves but, 
due to the high cost of living, simply cannot spare 
the money. Contact 


have portraits 


the business executives of your 
community in person or by telephone and suggest that 
when an employee completes two years of service he 
be given a gift certificate entitling him to a sitting at 
your studio and a specified number of photographs. 
The cost of such certificates may vary depending on 
the sizes and styles specified in your regular price list. 
You supply the owner of the business with a pad of 
imprinted certificates, which are of course not good 
until signed by him and presented by the employee. 
You bill the establishment at the end of each month. 
This is an excellent, and comparatively novel, way for 
the owner to build employee morale in a very personal 
manner. 

When sittings fall off, as they will do now and 











then in the best of studios, the smart photographer 
does not sit down and bewail the situation but pro- 
ceeds to do something about it. When things are quiet 
in the studio you might as well be outside seeing what 
you can dig up. As a business man yourself, there is 
nothing to prevent you from paying a casual call on 
other business executives, if only to pass the time of 
day. While doing so, however, make a mental note of 
whether the person you are visiting has on his desk or 
on the wall of his office a photograph of his wife, 
or a family group. If not, then a day or so later tele- 
phone his wife or, better, drop her a personally written 
letter suggesting that she persuade her husband to 
have you call at the house to make just such a picture. 
Such a letter might begin: “Dear Mrs. Jones: So many 
of my business acquaintances have photographs of 
their wives (families) in their offices that | was sur- 
prised not to see such a picture when | recently called 
on your husband. He’s such a busy man that he prob- 
ably hasn‘t thought of it but I’ll wager the idea would 
appeal to him, especially if you suggested it. . .” 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated 
if necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











AN OPAQUING HINT 
BY CARL H. STEMPEL, BURLINGTON, IOWA 


Keep a solution of one of the common washing deter- 
gents (I use Tide) handy and use only this for diluting 
your negative blocking opaque. The opaque will flow 
from the brush much more easily and the brush will 
leave a smoother and more even deposit. This stunt 
also banishes once and for all the frequent annoyance 
of having the opaque refuse to adhere to the film 
at certain places. 


CORRECTING AN EYE BY COPYING 
BY MARCELLO ROTUNDO, UTICA, N. Y. 


| am sending you two small prints, for the condition 
of which | apologize, in the hope they will at least be 
good enough to illustrate my suggestion. Years ago a 
customer brought me the badly stained original and 
wanted a copy but at the same time wanted both the 
subject’s eyes to be open. Rather than attempt an elab- 
orate and complicated correction job, for which the 
customer would not have been willing to pay anyway, 
it came to my mind to make a composite print, revers- 
ing the good eye. So | copied the original and from 





Before— 
and After! 
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the copy negative made two prints, one direct and 
one reversed. | cut out the good eye from the reversed 
print, pasted it over the closed eye on the direct print, 
and made a new copy. With a bit of retouching on 
the second copy negative | achieved the result shown 
in the second picture. The idea probably is not new, 
but | do not reading about it 
used it many times, for patching 
clothes or the like. 


remember and have 


in half of a face, 


TROUBLE WITH MASKING BANDS 
BY KENT BELLAH, SAINT JO, TEXAS 


We had trouble with the original paint on the masking 
bands of our printer flaking off, causing spots on the 
prints. We sanded off the paint but then the bands 
rusted and we got more spots. So we bought (for 
$1.00) a bottle of Perma Blue which is an_instant- 
working, cold chemical product for blueing guns, made 
by Brownell Industries, Inc., Montezuma, lowa. It is as 
easy to apply as paint and is ready for use in a few 
minutes. It produces o rust-resistant finish which be- 
comes part of the metal and is durable. It is equally 
good for steel parts on cameras, enlargers and other 
equipment, especially where the equipment is exposed 
to moisture. One bottle touched up everything metallic 
in our studio that was shabby-looking, including scis- 
sors, trimming boards, scales and the like. For gad- 
geteers another very helpful product from the same 
firm is a paste-type solder that melts at a very low 
temperature. With it anyone can do almost profes- 
sional soldering or brazing over a kitchen gas stove, 
with no other equipment. The low temperature makes 
it possible to use this on shutters, flash guns and the 
like without harming their finish. It is called E-300 
Lo-Melt Electric Paste Solder and its melting point is 
300° F. 


ARE YOUR LENS ELEMENTS CLEAN INSIDE? 
BY J. P. ANDERSON, WILKES-BARRE, PA. 


Few 


cameramen overlook checking their lenses fre- 
quently for dust and dirt on their exterior surfaces. 
However, from considerable trouble-shooting, | have 
traced much subnormal negative — and resulting print 
— quality to such accumulations, usually not readily 
visible, on the inner 


even 


lens elements and 
where 


surfaces of 


between combinations these are un- 


cemented. Recently a complaint of over-diffusion 
prompted a check of lenses in several local studios 
and every lens in use showed evidence of light inter- 
ference so caused. To find out if any of your own 
lenses are at fault, look through each of them at a 
lighted bulb. If any of the surfaces are dirty you will 
see one or more ghost images of the bulb within the 
lens. If, upon trying to correct this, you find that the 
threads of the barrel are “frozen,” which is often the 


case, do not attempt to force them. Apply a very small 
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amount of penetrating oil or even kerosene and leave 
the lens overnight by which time you will have no 
trouble. 


lens surfaces | have found 


Glass Wax to be both safe and effective. 


The Marketplace 


Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 


For cleaning the 

















le Gevaert Company of America, Inc., 423 W. 55th St., 
New York 19 is supplying in all standard cut sizes and pack- 
ings new Gevatone Warm Tone Portrait Projection Paper, in- 
corporating best characteristics of former chloride papers plus 
speed. Because of exceptionally wide latitude Gevatone comes 
only in one contrast — Normal, assuring pleasing results on 
almost every negative. Surfaces are K-36N — fine screen 
silk; K-44N — semi matte brilliant; K-48N — white velvet 
matte. Tones beautifully in selenium. Free sample package 
on request or, as introductory offer only, 100 sheet package 
8x10 for $5.00. 


. Brown-Forman Industries, Louisville 1, Ky. have developed 
another photographic product in their chemical laboratories — 
BFi No. 10 Spot Test, an indicating solution for checking res- 
idual hypo remaining in films and prints, also usable as in- 
fallible pretoning test for safe, no print loss toning, and as 
test to determine uniformity of washing. Through use of BFi 
No. 10 any processor of prints can determine in two minutes 
quality of his work and know print life expectancy. Quantity 
sufficient for more than 200 tests costs only $1.75. 


Kling Photo Corp., 235 4th Ave., New York 3 have 
ready new illustrated folder describing in detail various models 
Omnica Deluxe Fitted Leather Cases for entire minicam outfits, 
among them Leica, Contax, Kine Exakta, Rolleiflex/Rolleicord, 
Contessa and Retina. Sent on request — no charge. 


Eastman Kodak Co., Rochester 4, N. Y., after studying 
methods used to promote business by photo finishers all 
the country, 
offers them 


over 
has brought together many of best ideas and now 
in booklet form under title Keeping Your Photo 
finishing Business in the Spotlight. This 30 page 6x9 booklet, 
profusely illustrated and printed in two 
request. Better write for a copy; 


colors, is yours on 


no charge. 


‘ Ansco, Binghamton, N. Y., finding recent introduction of 
Ansco Liquid Rapafix in new 50 gallon rubber drums has occa- 
sioned many requests for similar 
Developer and Replenisher, 


packaging of Ansco Finex-L 
is now making the latter available 
on special order basis; expects soon to carry drums in regular 
stock. Deposit charge for rubber drum is $75.00 on 90-day 
billing basis, allowing ample time to use contents and return 
drum before charge comes due. For details 
salesman or nearest Ansco district office. 


ask your Ansco 


. C. P. Goerz American Optical Co., 317 E. 34th St., New 
York 16, now that finer grades and types of optical glass are 
available, has created superior Artar Goerz Red-Dot 
Artar. This apochromatic (color corrected) lens will withstand 
most exacting requirements for color separation work; is ideal 
for Ektachrome, Ansco Color or other direct color processes. 
Will stand unusual strain when used with modern cameras 
having wide swing adjustments. Red dot on front lens cell 
distinguishes new lenses from former Artar models. Available 
in 15 different focal lengths, from 4” to 70”, and at moderate 
prices, this virtually new lens of famed Goerz 
interest all commercial and industrial 


lens — 


quality will 
photographers. 





Attractively packag- 
ed new Seal dry 
mounting tissue 


cd Seal, Incorporated, Shelton, Conn. announce new, greatly 
improved Seal Dry Mounting Tissue, especially developed for 
use with dry mounting presses and not to be confused with 
other dry mounting tissues they make. Takes only five seconds 
in press; produces perfect mounting job every time. Prints 
remain mounted under all conditions. Seal Tissue does not 
become brittle with age. For easy handling sheets are sep- 
arated by specially treated waxed paper in package. Available 
in assortment of cut sheet sizes as well as rolls. Write on 
your letter head, mentioning THE PROFESSIONAL, and sample 
package of 8x10 sheets will be sent free. (I/lustrated) 


Willoughbys, 110 W. 32nd St., New York 1 have supply 
of catalogues describing entire line of Voigtlander cameras, 
lenses and accessories and will send one on request if you 
mention THE PROFESSIONAL. In four colors and profusely 
illustrated, it runs 24 8x7% pages. Printed in Germany too, 
though you'd never believe it because of the completely collo- 
quial English text. 


Accura Industries are importing new Tripod Extender, 
costing only $1.95, which can be securely locked in any posi- 
tion between 7” and 12'2” above normal height of tripod. 
Made of brass with chrome finish; has parallax correction indi- 
cator making possible parallax free closeups 
lens reflexes. 


when using twin 


Strobo Research, 4351 N. 35th St., Milwaukee 16, Wis. 
is marketing under nome of Strob-X first developer specially 
created for use with speedlights, in collaboration with Ring- 
wood Chemical Co. Different in formula from any other on 
market, this is fast working fine grain developer, 
M-G-Borax types though not related to borax or 
formulae, producing images of normal 
veloping time of five to 10 minutes. Highly concentrated, has 
long tank life with relatively little energy loss due to aerial 
oxidation; is nonstaining; gives excellent tone quality and good 
gradation. One gallon develops 440 8x10‘s or 800 rolls 35mm. 
Does not die suddenly but loses energy by exhaustion in steady 
uniform manner so increase in developing time may be antici- 
pated. Definitely solves processing problems for 
speedlight (Illustrated) 


similar to 
metaborate 
contrast at normal de- 


those using 
equipment. 


Strob-X, the first developer specially 
created for use with spesdlight 
negatives. 


New 
portraiture outfit 


Ascor home 


. . American Speedlight Corp.’s newest addition to its already 
wide line is Ascor Home Portraiture Outfit, three light speed- 
light fitting into case only 10”%x30"x142", 
including light weight light units with modeling lamps and 
adjustable tilt brackets on feather weight stands Setting up 
is ridiculously simple because lights remain connected to power 
supply at all times and latter need not be removed from case 


weighing only 20 


so, to set up: take out light units, place on stands, plug a.c 
cord into wall receptacle and connect synch. cord to camera 
Specifications: 150 watt-seconds; guide numbers 110 for black 
and white, 24 for color; flash duration 1/1,500th; 759 beam 
candle power seconds light output for each light; recharge 
time five seconds. Has provision for 450-510 volt dry cell 
operation. Price $342.70 including a.c. power supply with 
15‘ cord, three light units with modeling lights and 15’ cables, 
synch. cord, carrying case. (I/lustrated) 


Edwal Scientific Products Corp., Ringwood, III. announces 
two new liquid developers, both available at dealers in either 
quart or gallon sizes of concentrate at $1.75 the quart, $5.45 
a gallon. Edwal Super-ill 
film developer, recommended for speed when used with copy 
paper, developing Autopositive in 25 seconds. Produces ‘'sil- 
ver’’ black platinum type tones on commercial papers, supreme- 
ly beautiful prints on Opal, 
is specially good for Varigam or cold tone papers 
crisp negatives result when used with film. Quart size makes 
2%2 gallons gallon size makes 10 gallons 
Edwal Professional Paper Developer (though usable also as full 
scale developer for negatives in tank or especially 
recommended for blue black tones produced on cold tone 
papers and beauty of prints on warm tone papers Quart size 
makes three gallons working solution (enough for 400 or more 
8x10 prints); gallon size makes up to 
6,400 4x5 prints or more) 


is fast acting universal paper and 


Indiatone and Illustrators’ Special; 
Clean, 


working solution, 


tray) is 


12 gallons (enough for 


James H. Smith & Sons Corp., Lake & Colfax Sts., Grif 
fith, Ind. have published and will send free on request 5'%4x7% 
12 page booklet entitled Indoor Movies Made which 
explains simple and effective movie lighting for beginners and 
also includes tips on advanced Illustrated 
of course. 


Easy, 


lighting technique 


. Emde Products, Inc. have ready new aluminum frame with 
ultra thin glass to accommodate Eastman Kodak Stereo Masks 
Mask, just as returned from laboratory, is placed between two 
strips glass, slipped into one piece frame and end of frame is 
folded over, offering permanent protection against finger prints, 
dust, etc. Note that these new Emde Binders are only for hand 
viewing, not projection, 
are not aligned for projection 
and 200 glass strips, $14.50 


stereo films 
100 frames 


individual 
Price per box of 
(Illustrated) 


inasmuch as 


Emde’s 
binders 


new 


all az 
stereo m= § 4) 
a 
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Ansco, 
Ansco Wallet Print 


Binghamton, N. Y. offer photo finishers new 
Folder which combines speediest possible 
assembly and handling with more substantial profit margin for 
finisher while at same time pleasing customer because wallet, 
readily carried in pocket, serves as handy and safe storage 
place for negatives and prints while permitting ready removal 
of prints for showing or later mounting. Customers actually 
prefer wallets above other forms of print delivery. Priced 
$6.00 per M for 1,000 to 24,000, $5.80 per M for 25,000 to 
99,000, $5.55 per M for 100,000 or imprinting 75c 
per M additional regardless of quantity 


‘Tis Here, Maybe! 


(Continued from page 24) 


more; 





@ Charles Darling, once a commercial photographer in 
Boston, Mass., and later in New York City, but retired 
and living in Youngstown, Ohio, since 1949, died at 
his home on the night of November 8, aged 65. 


Mi Nicholas J. Abele, who operated a studio and photo 
finishing plant in Sandusky, Ohio, from 1912 to 1949, 
since when he had continued his business from his 
residence, died on November 3 
brief illness. He was 69. 


in hospital after a 


@ William H. Manahan, Jr., Hon.M.Photog., president 
of the Photographers’ Association of America during 
the year 1925-26, retired from business on November 1, 
after 55 years in the profession, all spent in the same 
studio in Hillsboro, N. H. Only three past presidents 
whose terms were earlier than his are still among the 
living: Howard D. Beach, Hon.M.Photog., of Buffalo, 
N. Y. (1921-22), Will H. Towles, M.Photog., (1915-16), 
in Bethesda, Md., in St. 
Fla., and George W. Harris, M.Photog., 
(1911-12), whose official residence is still Washington, 
D. C., but who is more likely to be found almost 
anywhere else in the country. 


who summers and winters 


Petersburg, 


Ml The first news photographer in Cleveland, perhaps 
the first in America, was A. L. Newman, better known 
to most of our city as Lovie. We hadn’t seen him for 
some time though we knew he had given up his studio 
on Euclid Avenue where he had been for 30 years 
after 16 years in the long gone Republic Building, ond 
it was a pleasant surprise to find three pages devoted 
to his career (and many of his historic old time photo- 
graphs) in the rotogravure section of the November 16 
Sunday Plain Dealer. Louis quit the paper in 1907 
after being with it for 11 years and, when he first 
started in business for devoted his time to 
commercial photography. Eventually he gave that up 
and for some decades has been a portrait photo- 
grapher. Now 77, he still is not entirely out of business 
and continues to do some work from his home. 


himself, 


@ Dr. Edmund B. Middleton, after 30 years of research 
work with the Du Pont Company of Wilmington, Del., 
nearly all of them in the photographic field, retired on 
October 30. Since 1950 he had been technical adviser 
to the Photo Products Department. We had hardly fin- 
ished writing the above when additional news reached 
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us that Karl T. Molin, director of sales of that depart- 
ment, had been appointed general assistant to the 
management of the department, a new position, and 
that W. Allen Taft, former assistant director of sales, 
had been appointed to succeed him. Mr. Molin started 
with the old Defender Supply Company of Rochester, 
N. Y., in 1924, having become director and vice-presi- 
dent when Defender was taken over by Du Pont in 
1945. Mr. Taft has been with Du Pont since 1935. 


@ Frank N. Griggs, photographer in Bartlesville, Okla., 
for some 45 years, is deservedly happy over three 
pages in the October issue of Service (house organ of 
the big Cities Service Oil company) devoted to his 
many years of picturing the oil industry and many of 
his old time photographs which are by now a histori- 
cal record of considerable importance. “This is one of 
the nicest things that ever happened to me,” he writes, 
“and — as they say — we did not plan it that way. 
In a way it is part payment for the weary days we 
climbed 74’ oil rigs with a 40 pound Cirkut camera 
strapped on our back.’’ Some of his Cirkut shots date 
back to 1916 and earlier and, made from such high 
derricks, span wide stretches of territory. Frank Griggs 
must have been a fairly young photographer then but 
his 40 year old panoramas are as good as anything 
being made today. 

W@ Photographic Products, Inc., makers among other 
items of the well known Beattie Portronic camera, are 
now established in their new plant at 1000 N. Olive 
St., Anaheim, Calif., said to be one of the finest 
photographic manufacturing establishments on the West 
Coast. With increased engineering and development 
and larger and more efficient production facilities, 
they will offer continuing advancements and improve- 
ments in their line of automatic electric cameras for 
the professional and industrial photographer. The new 
plant represents a real success story, considering that 
the company had its beginning just a few short years 
ago. 


ME Robert F. Nauman, 53 year old chief photographer 
for the Manchester (Conn.) Evening Herald, died on 
October 25. 


MH “We just completed our thirty-first year in business, 
Charlie,” said a well known Cleveland commercial 
photographer to us over the telephone the other day, 
“and | have been doing some figuring. In our first 
year we grossed twelve hundred dollars. What do you 
think our total has been for the thirty-one years?” We 
know he has built up quite an establishment by now, 
so we hazarded a figure of a million dollars. “Better 
than that,” he said. “The total is just six dollars less 
than a million six hundred thousand.” And what per- 
centage of profit do you think we should have made 
on that amount?” We took a chance again and esti- 
mated ten percent. “Not quite,’ was his answer, 
“slightly over nine percent.” Which, considering that 
he has always paid himself an adequate salary, and 
in the language of the streets, “ain't hay!” 











@ We brief the following from the nationally syndicat- 
ed column of Leonard Lyons. James Wong Howe, vet- 
eran Hollywood cameraman, recently opened a Chinese 
restaurant in the San Fernando Valley. His manager 
hired a photographer to shoot the restaurant front and 
staff on opening day. Unable to get everyone into the 
picture he backed until he was off the sidewalk. Then 
Howe arrived and the staff insisted he be included so 
the photographer kept on backing up until he was in 
the middle of Ventura Boulevard. Said prize winning 
cameraman Howe: “Why don’t you get yourself a wide 
angle lens?” Replied the photographer, emerging from 
under the focusing cloth: “Look, mister, | don’t tell you 
how to make chop suey, so don’t you tell me how to 
make pictures.” 


Bill Coleman 
Continued from page 44 


of his good friend Granville Rice, M.Photog., of Wilkes- 
Barre, Pa., plus his own willingness — as has already 
been stated — to put in some sixteen hours a day. 


His studio proper seems to change according to 
the whims of fate as well as those of good fortune. 
He started out with litle more than the proverbial shoe- 
string when he opened his first studio in a small up- 
stairs space in 1949. Exactly one year later he moved 
into a handsome downstairs corner establishment with 
seven large display windows. Eighteen months later 
completely consumed his place together with 
five adjacent stores. Somewhat disheartened, he moved 
back into his former upstairs studio, using his insur- 


a fire 


ance money to give it a complete remodeling. Now, 
after fifteen months there, he says: “Had | appreciated 
the real potentialities of this low rental upstairs loca- 
tion | would never have moved from it.” 


In Coleman’s opinion, “most photographers love 
their trade but would hate to see their own children 
take up such a time-consuming occupation. But don’t 
get me wrong — there’s nothing more satisfying than 
to be a photographer who makes glamourous girls lock 
even more glamourous.” The children 
doesn’t worry him yet. Though twenty-seven years old 
he is maintaining his faith in bachelorhoed until he 
finds a girl “as crazy about photography as | am.” 


Ruth Nichols 


Continued from page 33 


Mrs. Nichols built a studio with huge ex- 
panses of glass behind her house so she could expose 
at a good speed with a combination of natural and 
artificial light. 


question of 


first 


Then as soon as speedlights appeared 


on the market she bought some — and had to black 
out her cherished glass walls in order to utilize the 
new lighting. 


She also does baby pictures outdoors for ‘Ansco 


and other accounts. “It's more difficult,” she said, 


COLOR POST CARDS » 
Liberal Profit for You! 


When you sell a color transparency 
shot to a Hotel. Motel, Resort, Res- 
taurant or Manufacturer, sell a sup- 
ply of color postcards along with it. 


We'll print the color cards for you 


fo) MA OLED OLE LCO}O0 le 


e Color proof before printing 
e Superb quality 
e Good delivery 


Send for Price List and Samples. 


JAMES J. GILLICK & CO. 
2061 Center Street 
Berkeley, California 





“but | get tired of working indoors and | like the 
change.” However she has to remember consciously to 
hold the camera steady outdoors. The enormous speed 
of speedlight equipment indoors has made her casual 
about keeping the camera rigid. In fact in order to 
keep a child on the focusing screen she often takes 
the picture while she is swinging the camera. 

All of Mrs. Nichols’ speedlight equipment is As 
cor-made. She bought two big packs as a starter. Ben 
Saltzman assured her that would be enough but she 
came back for two more almost immediately and in a 


short time she bought still another pair. Now she uses 





LOW PRICED SCHOOL & CLUB FOLDERS 
PHOTO MOUNTS 


Send $2.00 for large variety sample 
assortment folders and easels. 


ALB Musical, Non-Musical, 





JOSEPH ROBIN 





Wedding, Baby, STEREO 
262 W. 22nd Street, New York 11, N. Y., WA. 9-5044 
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The FOTOMAT—NEW AUTOMATIC 


ENLARGING EXPOSURE CONTROL SYSTEM 





that enables you to print continuously without stopping to 
make test prints 


Just Aim the Head and Push the Button 


® No Meters to Read—No Calculations to Make 

® Automatically gives Uniform Prints regardless of Skill or 
Density of Negatives 

® May be used with any Enlarger, Light Source, Paper or 
Easel 

® Only $286.50 on 10 Day Trial 

Manufactured by FOTOMATIC CORP., 

Indianapolis, Ind. For details 


2927 N. Tibbs St., 
and demonstration write, 


FOTOMAT SALES CO., 3905 Wallwerth Dr., Toledo 12, Ohio 








BRASS PRINTING MASKS 


Are again available for your contact printer. 
in any size, or number of openings. 


LABORATORIES 


P. O. Box 188 Price list on request Orange, 


Made 


California 


one but the camera hasn't yet appeared. When a 
man came to her dealer with one he had made along 
with two spares for his own use the dealer called Mrs. 
Nichols. She bought the camera immediately and 
considers it wonderful for her purpose. 

Mrs. Nichols follows the baby with 
while her assistants handle the lights. 


her camera 


Even outdoors 





these six big power packs and several smaller ones. 
She also has four special custom-built units that she 


employs for taking the Playtex stroboscopic baby pi 
tures. These photographs show babies 
creeping with the figures overlapping 
compositions with enormous story telling effect. 


The 


walking or 
into attractive 


she prefers to fill in shadows with two speedlights. 
When photographing an active baby outdoors, Mrs. 
Nichols runs after him with her camera while each 
* assistant, with a speedlight strapped to him, runs after 
the child on the shadow side. She doesn’t recommend 
any special lighting scheme but lights according to the 
child or the job. If the layout demands an outlined 
job with white background she foregoes most of the 


speedlight equipment is synchronized to all 
her cameras. The camera that is Ruth Nichols’ current 
favorite for outdoor work is a four by five Twin Lens 
Reflex. Before you can ask ‘‘What make?’’ she hastens 
to explain that hers is one of only three in existence. 
She had haunted her dealer for such a camera from 
the day Philippe Halsman announced that the one he 
had devised for his own use was going to be manu- 


factured commercially. Ruth Nichols 


kept asking for 





DON’T JUNK THAT CAMERA! 


We specialize in quality custom-made bellows for all 
cameras, domestic or imported, modern, obsolete or dis- 
continued. Made from genuine leather or Vinyl! with 


satisfaction guaranteed. Tell us your problem and ask for 


prices. 
W. |. WILLIN & COMPANY 


5234 E. Valley Blvd. Los Angeles 32, California 


8x10 GLOSSY 











Quantity Print Specialists since 1936. 
8x10s, black & white or natural color 
post cards, mounted blow-ups — Free 
samples and price list on request. 


MULSON STUDIO 


P. 0. Box 1941*BRIDGEPORT, CONN. 
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backlighting. 


Just as with lighting arrangements and the age 
and sex of babies, Ruth Nichols has little preference 
about clothing for the babies she photographs. “The 
less the better'’’ is her usual comment. ‘However if 
there must be clothes the softer fabrics are best for 
they don't destroy the the child's body as 
organdie does.’ In clothing, as in all the other ele- 
ments that make up an illustrative photograph, Mrs. 
Nichols keeps her eye on the ultimate goal — “an 
ideal representation of childhood or babyhood rather 
than a photograph of one particular child."’ 


line of 





ATTENTION PHOTOGRAPHERS: 


Write or wire collect today and learn how 
you can use 7O mm. film for lower costs, 
highest quality, greater sales. 

Shift to 70 mm. for studio work, let us 
do the processing and make proofs. Saves 
up to 20c per proof. And we can supply 
finished retouching and quality portraits at 
low cost. 

Don't overlook profitable school, senior 
class, etc. markets open to you when you 
use 70 mm. 


RICHARDS AND DONOHUE 


950 RIDGE ROAD WEBSTER, NEW YORK 








The Ideal Stereo Viewer 
For Wedding Photographers Pe ery 


Lampco GRANDVIEW 


Include one or several when you deliver 
your stereo shots to the new bride. Will 
she be pleased! You'll have a life-long 
customer, plus a rush of referral business. 
The Grandview is a scientifically designed pre- 
retail cision viewer that collects light from all angles, 
price distributing it evenly on entire transparencies 
Image always in focus...even with eyeglasses. 
Money back guarantee of satisfaction... you 
patented must be pleased 


Buy from your local supplier. Write for further information. 


LOS ANGELES MOLDED PRODUCTS CO. 
11129 Chandler Blvd. © North Hollywood, Calif. 





TOO LATE TO CLASSIFY 





STUDIO POSITION as working manager desired by competent, 
experienced professional. Background of studio management, 
department head, portrait, commercial, industrial, illustrative, 
operating, dark room technician. Write B-59 care this journal. 

‘i 


FOR SALE — 8x10 portrait comera, 2 lenses, enlarger, Kodak 
finishing outfit. James Dunn, Bellflower, Ill. l-lc 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a@ postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when employ- 
ers fail to accord this courtesy to employees. 





PROFESS! ONAL 
PHOTOGRAPHY 


MARYVILLE, MISSOUR 


Intensive, personalized, one-week courses, 

planned for the average studio owner 
or employee. Basic fundamentals coupled with 
advanced training — not theory but practical 
work under actual studio conditions. Complete 
schedule mailed on request. 








We Pay HIGHEST PRICES 


FOR 
Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 
PLASTOFILM, INC. Wheaton, Illinois 














PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
« @ finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 


Write for OSBORNE LABORATORIES 





MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 














STUDIO MANAGERS, photographers with promotional experience 
for established coupon studios. Opportunities in east and mid- 
west available. State qualifications, age and salary expected 
Write E-16 care this journal. - 
ASSISTANT FOR small town studio and camera shop. Should 
have at least two years studio experience. Write Phillips 
Camera House, 186 N. Main St., Bishop, Calif. 1-1 
PRINTER — Experienced in portrait and commercial photo- 
graphy desiring to work into assistant photographer position 
and possibly full-fledged operator. Write L-92 care this 
journal. l-le 
PHOTOGRAPHERS -— IMMEDIATE opening for top notch pho- 
tographers — 8x10 industrial operators, Speed Graphic, photo- 
mural, slide film technicians. Printer — must be experienced 
in top quality commercial contact and enlarging. Completely 
air conditioned plant. Top salaries and overtime. Do not 
apply unless experienced. Phone or write: Charles Mayer 
Studios, 130 West Bowery, Akron, Ohio. JE 6121 1-1 


DIFFERENT 


e . 
Three-Dimensional 
COLORING — to enhance the grace and beauty 
of your prints. Executed in heavy oils, light oils, 
pastels, tints. Write for details. 
ELIZABETH L. CARVER 
155 W. Main St. Bennington, Vt. 


TOP QUALITY PHOTO MOUNTS 


SPECIAL CLOSE-OUTS at Rock Bottom Prices. Write at once 
because at these prices they won't last long. 


Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 


1702 W. Central Ave. Toledo 6, Ohio 





Sobiston 


PHOTO-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 

















FILM HOLDERS REPAIRED 


AS GOOD AS NEW — SAVES YOU MONEY 
@ Our highly efficient production methods enables us: 
to offer this service at relatively low cost t 
v 


ALSO @ Repair and Rebuild 
OTHER SIZES studio equipment 


REPAIR 
PRICES 


mth :) @ For Sale: 
1.50 Holders 


1.7 Bellows 
s PRICES 


F.0.B. FACTORY 


Hoffman Professional Camera Repair Service ; 
18 Montieth St. »* Bklyn 6, N. Y. 
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and School Work — Send for Descriptive Literature. 


2095 Moore St. 


THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 








WE CAN SAVE YOU MONEY!! 


use all or a porticn of these services 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price list today. 

ROYLAC STUDIO 229 E. 6th STREET 

CINCINNATI 2, OHIO 
“The Photogranher’s Finisher’’ 








SITUATION WANTED 


The insertion of an advertisement under ‘*Situation Wanted’’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
ti t for a position, if only with a postcard. The pub- 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 














YOUNG PHOTOGRAPHER, reliable, 2 years of photographic 
school background, desires to gain experience under topnotch 
photographer; married, wife excellent retoucher. Write W-45 
care this journal. 1-1 


CHAMPION 
NEGATIVE 
IDENTIFIER 


A substitute back which imprints on each negative a 
number of three or four digits, as desired. Fits any 
standard studio or view camera, 5x7 or 8x10. The 
8x10 back is supplied with or without 5x7 adapter. 
With this substitute back on your camera each nagative 
is numbered at time of exposure eliminating all future 
worries about negative identification. 





Unconditionally guaranteed. May be returned for full 
refund if, after 10 days, you are not completely 


ie $40 for 4-digit unit; 
$35 for 3-digit: 


Now Tax Free! 


Illustrated circular on request 


CHAMPION “sin? 


327 Main St. Orange, N. J. 
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PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 
Michigan Photo Shutter Co. 


3605 So. Burdick St. - - - Kalamazoo 2, Mich. 














RETOUCHING AND COLORING 





COLORING — PRINTING — RETOUCHING. Quality guaran- 
teed. We have served the professional photographer since 
1874. Sprague-Hathaway, Inc., West Somerville, Mass. 5-tf 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blvd., Chicago 
4, ill. 4-tf 
NEGATIVE RETOUCHING. Highest quality work for discriminat 
ing photographers. All corrections, prompt service Alice 
Turner, 425 Central Park West, New York, N. Y 1-2¢ 


NESSEL RETOUCHING, coloring, printing. State requirements. 
Paul A. Nessel, 1033 Erie St., Oak Park, Ill. (A Chicago 
suburb). cs 
QUALITY RETOUCHING for the discriminating photographer 
Prompt and efficient service. Atlanta Studio of Retouching, 
P.O. Box 4401, Atlanta 2, Ga. l-le 


COLORING WANTED: Request details, prices; samples Lela 
Pitts, 126 Garfield St., Buffalo 7, N. Y. 1-le 


PHOTO COLORING for good photographers. Send for free 
trial print. Mary E. Kita, 1615 Washington Ave., Racine, Wis 

1-3c 
CUSTOM RETOUCHING for professional photographers only. 
Personalized attention. Skillful corrections Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney 
St., Dept. R, Hartford 5, Conn. 1-12c¢ 
FIRST CLASS retouching, etching, corrections. Prompt service. 
Sample free. 356 Spruce St., Morgantown, W. Va l-le 


NEGATIVE RETOUCHING and all corrections. Prompt service 
1-1 


and reasonable prices. J. E. Olson, Cabool, Mo 


PROFESSIONAL RETOUCHING, etching. Fine work; good service 
Ruth E. Lee, 1417 W. Lapham St., Milwaukee 4, Wis. 1-lc 


THE 12 
foot stand 


may be 
used with o BOOM 
Al 


OZ-4150—-F 
PP a ae 


~ ABS 
LIGHT 
CON; TROL 


NATURAL LIGHTING CORP. 








Schedule of Coming Conventions 


(The sooner your organization's dates are established and listed here, the better!) 


Organizations 


Arkansas Prof, 
Photog. Assn. 


City 


Fort Smith 


Headquarters 
Hotel 


Goldman 


For Information 
Write 


Don Winters, Sec., 
2605 Kavanaugh St., 
Little Rock 





Southeastern 
Photog. Assn. 


Feb. 15-17 Atlanta 


Dinkler Plaza 


Frank Halberstadt, Sec., 
40 14th St., N.E., Atlanta 





Kentucky Prof. 
Photog. Assn. 


Louisville 


Kentucky 


Hal Cooner, Sec., 
Box 82, Hazard 





Photog. Assn. 
of Michigan 


Lansing 


Olds 


Frank LeClear, Sec., 
508 Hollister Bldg., Lansing 





Ohio Prof. Photog. 
Assn. 


Columbus 


Deshler- 
Wallick 


James R. Israel, Sec., 


9 W. High St., Mount Vernon 





Photog. Assn. of 
New Mexico 


Albuquerque 


Hilton 


Mark Beavers, Sec., 
Box 576, Belen 





Missouri 
Photog. Assn. 


St. Louis 


Sheraton 


Frank E. Gress, Sec., 
216 W. Park St., Brookfield 





Illinois Photog. 
Assn. 


Peoria 


Pere Marquette 


Herman Hagerdorn, Sec., 
4011/2 N. State St., Litchfield 





Prof. Photog. Assn. 
of Pennsylvania 


Pittsburgh 


Roosevelt 


Frank A. Gradler, Exec. Sec., 
701 Main St., Mount Pleasant 





Kansas Prof. 
Photog. Assn. 


Wichita 


Broadview 


Gladys L. Wren, Sec., 
Garden City 





Florida 
Photog. Assn. 


Jacksonville 


Roosevelt 


Virgil Deane, Cony. Chrm., 
125 Ist Ave., N., 
Jacksonville Beach 





Prof. Photog. Soc. 
of New York 


Apr. 11-14 Rochester 


Seneca 


John F. Lindquist, Sec., 
520 Winsor St., Jamestown 





Southwestern 
Photog. Assn. 


Apr. 25-27 Fort Worth, Texas 


Texas 


Bob Easton, Sec., Box 946, 


Muskogee, Okla. 





Arizona Prof. 
Photog. Assn. 


May 2-3 Phoenix 


Arizona 
Manor 


Mrs. Byrl Waller, Sec., 
331 W. Washington St., 
Phoenix 





Ontario Society 
of Photogs. 


May 3-5 Niagara Falls, 


Ont. 


General Brock 


Ken Poste, Pres., 364 Dundas 
St., Woodstock, Ont., Canada 





Prof. Photogs. of 
lowa 


May 16-18 Des Moines 


Savery 


Julius Stern, Sec., 
Shenandoah 





Prof. Photog. Assn. 
of California 


July 9-12 San Francisco 


Palace 


Henry L. Newman, Sec., 
5761 - 64th St., Sacramento 





Tennessee Prof. 
Photog. Assn. 


July 10-12 Knoxville 


Hermitage 


John W. Tallent, Sec., 
611 S. Gay St., Knoxville 





Virginia Prof. 
Photog. Assn. 


Old Point 


Comfort 


July 18-20 


Chamberlin 


Mrs. Rita Clarke, Sec., 
2701 Chamberlayne Ave., 
Richmond 





Photog. Assn. 
of America 


Aug. 29-Sept. 3 Chicago 


Conrad Hilton 


Fred Quellmalz, Jr., Exec. Sec., 
152 W. Wisconsin Ave., 
Milwaukee 3, Wis. 





Photog. Assn. of 
New England 


Sept. 12-14 Swampscott, 


Mass. 


New Ocean 
House 


Anton Hanania, Sec., 26 
Emerson St., Newton, Mass 








Rocky Mountain 


Prof. Photog. Assn. 


Sept. 12-14 Denver, Colo 


Albany 


John C. Maxwell, Sec., 
3356 S. Broadway, 
Englewood, Colo. 
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Draw Track Background for 


: Different Settings—Quicker es ! 
FREE ON _o 
Our new 1953 - 2-in-1 Black & Gray —» et 
hi Reversible cloth & mounted 
REQUEST! Catalogue which DRAPE 54” width roller x 96" $13 
s F 7. 54” screen & 1-stand $22 
keg describes and il ME 72” width roller x 96" $18 
lustrates our wide line of services which Init aes} Dee 
. . , wall style to 150” wide) 
mean extra profit for you — everything came Aancaatt CD. > 
in coloring from miniatures to oil paint- 180 N. Wacker Dr. Chicago 6 
ings, in a range of prices to fit the 


pocketbook of any customer. WALLET SIZE PHOTOS 


Write for it today. 

THE WALTER GAEHLER co Why worry about competition? Let us make these 2'/2x3' 

° prints for you. On double-weight paper from any size nega- 

510 South Clinton St. Syracuse 2, N. Y. five to and including 5x7, in lots of 24 or more, for onlv 
3%c each. 


MARCHION PHOTO SERVICE, Fostoria, OHIO 




















The Distinctive ‘ 
Quality Frame a MISCELLANEOUS 


for Quality : , SEE THE Old Reliable for real bargains. All goods sent on 
po: re 15 day trial and money refunded if not satisfactory. 12” Goerz 

P or" r y ra i Md ure 4 : double anastigmat (Dagor) in barrel, $90.00; 14” Goerz Dagor 
in barrel, $150.00; 19” Goerz Apo-Artar, $175.00; 12” Carl 
Zeiss Tessar F/4.5 in barrel, $130.00; 13” Cooke F/4.5 in 
barrel, Ser. II, $90.00; 15%” Cooke, Ser. Vi, $110.00; 12” 
Carl Zeiss Apo-Tessar, like new, in barrel, $140.00; 12” Goerz 
Apo-Artar in barrel, $120.00; 16%” Goerz Berlin Apo-Artar in 
barrel, $180.00; 12” Goerz Dagor, like new, in barrel, 
$150.00; 16%” Goerz Dagor in barrel, $225.00; 16%” Goerz 
Celor F/5.6 in barrel, $135.00; 14” Goerz Celor F/5.6, in 
Manufacturers Co ace Quality barrel, $125.00; 12” Bausch & Lomb IC Tessar F/4.5 in 


METAL PHOTO FRAMES opty geet 15" Carl Zeiss Tessar F/4.5, like new, 


20” Aldis aerial lens F/5, like new, $75.00; 162” 
9 East 16th Street + New York 3. N. Heliar F/4.5 in barrel, $200.00; 19” Heliar F/4.5 in  bar- 
Factory; Providence, he 


rel, $250.00; 16” Wollensak Vitax portrait lens F/3.8, $50.00; 
10%" Turner Reich F/6.8, new, in Acme shutter, $135.00; 
same lens in Acme Synchro shutter, new, $155.00; 10” Carl 
FVERYTHIN PE TOGRAPHIC Zeiss Planar F/4.5 in barrel, $135.00; 10” Bausch & Lomb IC 
Md ve Ge SP HO Tessar F/4.5 coated, new, in barrel, $135.00; 12” Wollensak 
Velostigmat F/4.5 in Studio shutter, diffusion device, $75.00; 
New Extra Fine Grain Developer 21" Cooke Apo-Process lens F/10 in barrel, new, $175.00; 
ex Paragon .5, new, in barrel, .00; oerz 
PROMICROL lin hong Ne vs barrel eck tar tee pantee 
F/4.5, new, in barrel, $105.00; 12” Turner Reich trip! on- 

DEVELOPER PLENISHER ' i ple ¢ 
° . ‘ RE s vertible in shutter, $125.00; 18” Dallmeyer Stigmatic con- 
600 cc (20 oz.) $ 1.10 2% litre (90 oz.).......§ 4.85 vertible F/6, Waterhouse stops, $100.00; 8%” Schneider Xenar 
950 cc (32 o2.).......... 2.00 10 litre (2-1/5 gal.) 10.75 -.5 in Compound shutter, $80.00; 16” Carl Zeiss Tessar 
2% litre (90 oz.) 4.00 20 litre (5 gal.)............ 20.00 .5 in barrel, $200.00; 12” Carl Zeiss double Protar in 
Send for free specimen copy of our monthly magazine r, $180.00. Hundreds more. State requirements. Send for 
SNAP SHOTS containing bargain lists. new list of lenses. Fifty years without a displeased customer. 
Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y 1-1 























GEO. INC. 


—make trays 


—for fixing boxes—sinks—tanks and trays a coating of PROBUS 
PRESERVATIVE PAINT is just the thing. —have fun—save money 
—doll up your work-room equipment. It's easy—with Probus 


57 East 9th Street New York 3, N. Y. 














RETOUCH WITHOUT RETOUCHING LEAD OR 
RETOUCHING FLUID WOLFF & DOLAN i Gaancisco. i 


with the famous !NDUCTOMATIC 
MULTISTROKE ELECTRIC RETOUCH- 


ING & ETCHING MACHINE and 

the ‘‘Microbrader Tool’’. 

Also the exclusive ‘‘true lateral’’, 

the swing, or the dot pattern or 

stroke with regular lead and dope SAFELY AND COMFORTABLY 

if wanted. Also ‘“‘true lateral’’ Transparent — Self Adjustable 

mechanical etching. Rubber mounted Baby 

and mechanical reaction ballasted, 

— ‘no noise’’. Nothing like it. Free circular or send 14.50 for immediate shipment. 
List $295.00. Full teed h i f : . See 
pst a <n ng y guaranteed or purchase price refunded Pays for Itself With One Sitting 


No. 4K26—Each $147.50 Two or more $142.50 each. NICHOLS BABY POSER 
TECH SALES MOLINE, ILLINOIS | 325 MILL STREET BRISTOL, PA. 








“stays put’’. Slickest thing you ever used. 
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Professional Dealers Who Want Your Trade 








AKRON, OH!lO—Metzger Photo Supply 
Main Street; 52 East Mill Street. = see ang Se 

ALBANY 7, LN. Y.—Camera Exchange, Inc., ‘116 State Street. 

AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalupe 
a Se 

BALTIMORE 1, MD.—Eastman Kodak Stores, Inc., 309 North 
Charles Street. VS Siew FT a4 

BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


Co., 1091-3-5 South 














BROOKLYN, N. ¥.—Joseph Smith, 735 Fulton Street. 
BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 


CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa- 
bash Avenue. 


CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. it RE IH ot at 
CINCINNATI, OH|O—Eastman Kodak Stores, Inc., 27 West 4th 

_ Street. west é a 
DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710. 


DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 Cali- 
fornia Street. 




















INDIANAPOLIS 9, IND.—The H. Lieber Company, 
Capitol Avenue. 





KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 





LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 

MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue. 


MILWAUKEE, WIS.—Eastman 
Milwaukee Street. 


MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, 
South 5th Street. 

NASHVILLE 3, TENN.—Geo. 

. Street. ‘ ss ’ 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. on $ 

NEW YORK 17, N. Y.—Grand Central Camera Exchange, Inc., 
1 East 43rd Street. : ; 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 

i 910 Broadway. 

NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y. 

NEW YORK, N. Y.—George Murphy, Inc., 57 East 9th Street. 

NEW YORK, N. Y.—Willoughby’s Inc., 110 West 32nd Street. 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
nut Street. 

PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc., 606 Wood 

_ Street. a rn 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street. 

ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave. 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave- 
nue E 

SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street. 

SEATTLE, 

¥ Avenue. _ 

SYRACUSE 2, N. Y.—Ffrancis Hendricks Co., Inc., 339 South 

__Warren Street. 


TOLEDO, OHIO—George |. Kohne, Inc., 602 Summit Street 


Kodak Stores, Inc., 745 North 


Inc., 114 


C. Dury Company, 420 Union 


WASH .—Eastman Kodak Stores, Inc., 1319 Fourth 








CASH FOR your scrap film. Minimum 500 pounds. Send your 
shipments to us via any trucking firm labeled scrap film 
Highest prices paid. Precious Metals Smelting & Refining Co., 
247 St. Paul St., Rochester 4, N. Y 12-3 


WANT BUSINESS? Use our composite services. We specialize 
in composites for schools, sororities, fraternities, etc. We can 
do them better, faster and more economically. Satisfied cus- 
tomers in every part of the country. Photo Composite o 
America, 77 St. Paul St., Rochester, N. Y. 12-3 
PHOTOGRAPHERS — PROCESS movie and TV films automati- 
cally. Big profits. Bridgamatic develops and dries quickly. Pays 
for itself. Reversal, negative/positive, microfilm models avail- 
able. Reasonably priced. $.0.S. Cinema Supply, 602 W. 
52nd St., New York 19, N. Y. Dept. we. 1-3c 
MAKE YOUR prints easier, nearly twice as fast with the 
Easomatic multiprint method; use with your present equipment 
Costs $15.25 delivered, money back quarantee. Write for 
literature; mention dealer's address. B.M.D. Mfg. Co., Lake 
view, Ohio. l-le 


BUSINESS CARDS especially designed for 
graphers. Free samples. Artypographers, 
tion, Hollywood, Calif. 


professional photo- 
1024 Hollywood Sta- 
11-3¢ 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don't turn 
down quantity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn 2-tf 


THE ART OF BROMCIL PRINTING AND TRANSFER, by M. Mc 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50< 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 9-tf 


WANTED — HYPO rocker 
Bruns Photo, Box 185, 


Lloyd roll film numbering device 
Angola, Ind 1.1 





Established 1874 





Sprague-Hathaway, 


Copies — Portraits — Restorations — Enlargements — Murals 
Finished in Black & White — Sepia — Colors — Oils 


Studio Finishing Service 
Custom Made Photo Mounts — Frames of Every Description 
Printing — Retouching — Coloring 


CATALOGUE UPON REQUEST 


Inc. 


West Somerville 44, Mass. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional tor box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 


CASH MUST ACCOMPANY ALL ORDERS. 


HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted. 


Count each word or number including name and address and, 
if box number is wented, odd five words. Terms such as 5x7, 
F/6.3, 5%", $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 


Charles Abe! Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 








FOR SALE — Velox rapid printer, 
Webb Studio, Grove City, Pa. 

HALLDORSON HEADSCREENS, fluorescent studio lamps _ for 
finer lighting, proof printers to eliminate proofing drudgery, 
print displayors, motor driven or manually rotating pages for 
attractive displays. Dealers or direct. Order free circular. 
T. E. Halldorson & Co., Wilmette, Ill. 1-1 
PROFESSIONAL EKTACHROME processing, 24-hour service, pro- 
fessional Printon prints, dye transfer prints, Coloren illuminat- 
ed frames, color postcards, professional stereo duplicates. 
Write for prices. Coloren Laboratories, 1556 Piedmont, Atlanta, 


Type IV, used 90 days. 
1-1 


Ga 


A MUST FOR photographers — Bridal creations by Morrell, 
Syracuse, Kansas. Write for brochure. 1- 
FOR SALE — One Kodak high speed motion picture camera 
equipped with Cine Ektar, 63mm, F/2 lens. Latest model, ex- 
cellent condition, like new. $1,400.00. Waltz the Camera Man, 
Canton, Ohio. -1 
“LETS SWAPI‘’ What have you? Write for my list. 7Omm 
daylight processor and camera wanted for cash. First $150.00 
money order takes my 3%x4% RB Graflex with F/4.5 lens and 
fitted 7Omm back. MacDonald Studios, 316 Hobart S. E., 
Grand Rapids, Mich. 1-1 


FOR SALE — Bell & Howell 16mm Filmo 70DA with 1” F/2.7 
Taylor-Hobson-Cooke and 4” F/4.5 Cooke Telekinic lens. Like 
new. Jesse Lunger, St. Bernice, Ind. 1-1 





STUDIOS FOR SALE 


OPPORTUNITY — COMPLETE modern portrait studio and three 
story building for sale. Owner has retired. Low down pay- 
ment. Jean Milo Studio, 1377 9th Ave., San Francisco, Calif 

¥. 





1 


MUST SELL Now. Grossed $15,000.00 last five years. Low rent 
includes apartment. Minnesota farming county seat. Health 
reasons only forces sale. Write E-17 care this journal. 1-1 
PORTRAIT STUDIO — Modern, air conditioned; near large 
college in central Texas shopping center of 100,000 population. 


Completely equipped. Grossing $17,000.00. Write G-21 care 
this journal. l-le 


WHY TRY US for your color work? We're 
not price cutters, so, why switch? Only 
one reason — better quality. Ours is tops 
(so say our customers who have switched 
to us). Maybe you'll agree. It's worth a 
try. Send film today for that personal 
attention which is our stock in trade 


Kabhs (x Mthinaon— 


LABORATORY 


7273 Santa Monica Boulevord, Dept. 1 
Hollywood 46, California 
+ 


PORTRAIT — COMMERCIAL. Established; fine location, ground 
floor, well-to-do suburban center, thirty miles from New York 
Discriminating clientele. Write K-74 care this journal 1-1 


MASSACHUSETTS BERKSHIRES —- City of 55,000, portrait and 
commercial studio, established fifteen years. Ill health forces 
sale. Write 0-37 care this journal. 1-lc 


LONG ESTABLISHED ground floor studio, fully equipped 
Mostly portrait, some commercial, photo-finishing and framing. 
Central New York state location. 


Good reason for selling 
Write M-41 care this journal. - 


1-1 


PORTRAIT STUDIO, established thirty years Northern Ohio 
town of 30,000. Write G-20 care this journal. 1-1 


THE MOST BEAUTIFUL portrait and commercial studio with 
reputation for quality work, located on the Peninsula, south 
of San Francisco. Recent inheritance requires my time in 
other fields. Write M-40 care this journal 1-1 


PORTRAIT — COMMERCIAL. Only studio, town of 4,000. 
Large territory. Business only $3,800.00; building optional. 
Camera Art, Shakopee, Minn. 1-2 


RETIRING — HAVE got it made. 
traits and candids exclusively. 9,100 weddings here last year 
Only one serious competitor, P.A.A. member who cooperates 
Full price, $6,000.00; good lease. Write Thompson’s Studio, 
517 Fourth Ave., Yuma, Ariz 1-1 


HIGH class portrait and commercial studio in 
derful opportunity for man and wife. $5,000.00 will handle, 
on total price of $7,500.00, or would consider partnership 
with highly experienced all around person. Write Photography 
of Distinction, 1466 San Marco Blvd., Jacksonville 1-1 


PORTRAIT-COMMERCIAL studio in central Montana city of 
45,000. Modern, ground floor, main street, speedlight equipped, 
established seven years. Large permanent and expanding Air 
Force base with 5,000 personnel. State license transferable. 
Favorable lease renewable. Business grosses over $20,000.00 
annually. Selling at inventory of $7,500.00. Other interests 
and leaving state, reason for selling. .Harrington Studio, 203 
Central Ave., Great Falls, Mont 1-1 


Serving area 50,000. Por 


Florida. Won 


PORTRAIT STUDIO — Only studio in city of 8,000 plus sur 
rounding communities. School contracts. $2,800.00 
Write K-73 care this journal. 


Price 


FINE-AND INEXPENSIVE 


Metal-Photo Frames 


“GUARANTEED 100° 
also 


« PICTURE FRAME MOULDINGS 
+ PICTURES, FRAMES;AND MIRRORS 


Write Jor FREE Catalogs 


MANUFACTURED BY 


GEORGIA ART SUPPLY COMPANY 
280 GARNETT ST., ATLANTA 3, GA. 
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LOOK... A TOY CHEST 
——— that can be 
used as a 


CHILDS 
POSING 
BENCH 


Sturdy Plywood con- 
struction covered with 
washable plastic. Has padded top. 


%& IT’S FILLED WITH GIVE-AWAY TOYS 


DOUBLE BENCH . Size 28"x15" high and 15” wide 
filled with 250 BAGS OF TOYS (and Tricks and Puzzles) 
in glassine envelopes ready to give out to youngsters. 
Chest comes in choice of six colors . . . Maroon, Green, 
Gray, Yellow, Chartreuse and Ivory. (Chest alone is 
worth $20.00 . . . 250 bags of toys worth $25.00. 


SINGLE BENCH ... 16%” high, 15” wide, 15” long, 
filled with one gross of BAGS OF TOYS (or puzzles) in 
glassine envelopes with labels to stamp in studio name. 
EVERYTHING FOR ONLY $19.95. 


ORDER E!THER ONE OF THESE STUDIO TOY CHESTS and 
start making money giving away oc BAG OF TOYS to your 
children customers. Order with PHOTO MAILERS, ENVELOPES. 
Write for Catalog. 
PIERCE COMPANY 3701 Nicollet Ave., 
Minneapolis 9, Minn. 








BRUNEALU ... 


the finest tripod buy 
STURDY ... 


tubular construction 
cross-braced to elim- 
inate vibration. 


QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION.... 
Lowers camer< smooth- 
ly, safely. 
LIGHT... 

weighs less than 9 Ibs. 


DURABLE ... 
will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 





Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 
count or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference library 


[-] ARCHITECTURAL PHOTOGRAPHY OF HOUSES 


By Robert C. Cleveland 
[] COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 
[] NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 
C] COMPOSITION IN PICTURES 
By Ray Bethers 
[] 16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 
(] ADVANCED PHOTOGRAPHY 
By Andreas Feininger 
(] WHAT’S WRONG WITH THIS PICTURE? 
By Charles Abel 
() CHILD PHOTOGRAPHY 
By Josef Schneider 
(] FRED ARCHER ON PORTRAITURE 
By Fred Archer 
[J PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 
(] CHILDREN BEFORE MY CAMERA 
By Adolf Morath 
(] PICTORIAL LIGHTING 
By William Mortensen 
PHOTOGRAPHING PEOPLE 
By Hugo van Wadenoyen 
OUTDOOR PORTRAITURE 
By William Mortensen 
THE MODEL 
By William Mortensen 
FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 
FUNDAMENTALS OF POSING 
By Shepard & Meyer 
CANDID WEDDDING PHOTOGRAPHY 
By Henry Lefebvre 
COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 
‘LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 
CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 
C] FILTER MANUAL 
By Carl Bakal 


(in Ohio, add 3% for state sales tox.) 


Charles Abel Incorporated 


519 Caxton Building Cleveland 


1 


$7.50 


6.00 


k 
) 
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do you want to know 


about ywoshoen ? 


As THE leading manufacturer of Stereo products designed 


specifically for the professional photographer, we are frequently 
questioned on the special problems of this exciting new field. 
Here are some of the most asked questions and their answers: 


Q Is there much work involved in shooting Stereo? 


Al Taking Stereo pictures is extremely simple, almost fool- 
proof. Color film processing is done for you by Kodak. 


uching and darkroom work are completely eliminated 


rey What are the costs? What can I charge? 

Approximate costs: Bulbs, $5.00; film, $4.00 
A slide binders, $4.00; labor, $15.00 

3D-100 album and viewer, $16.50 

price). Total cost, about $44.50. Charges: Minimum 

$100.00 for 20 slides, $3.00 for each additional slide 


re Will Stereo hurt my regular wedding business? 
A | Definitely not. With the new Holson Stereo Bracket (illus 
below), you can mount the Stereo Realist and Speed Graphic 
cameras together in perfect synchronization. In this way, one photographer 
can shoot a black and white album plus a Stereo album. The only invest 
ment is $4.00 for the color film, and the Stereo shots can be taken on 
speculation. Photographers who now are doing 1at the percen 
tage of Stereo sales in addition to black and white r high 


Isn't slide mounting difficult and time 
consuming? 


Not any more. The Holson all plastic 
Al Stereo mount automatically aligns the 
slides for perfect viewing or projecting. You 
can actually mount a complete Stereo roll in 
less than 10 minutes in these permanent, un 
breakable slide binders 
You can increase your business and your profits with Stereo. 
Become the Stereo photographer in your area. Start today! 


HOLSON BINDERS, INC. 


762 Wythe Avenue Brooklyn 11, N. Y. 
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